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TABLES OF ACRONYMS 

S/N Acronyms Meaning S/N Acronyms Meaning 

1 AIDS Acquired Immune Deficiency Syndrome 17 NGO Non-Governmental Organization 

2 AIT African Independent Television 18 NPF Nigeria Police Force 

3 APC All Progressives Congress 19 NSCDC Nigeria Security and Civil 

defense Corp 

4 BVN Bank Verification Number 20 PDP Peoples Democratic Party 

5 CF Campaign Finance 21 PET Parallel Expenses Tracking 

6 CSO Civil Society Organization 22 TSA Treasury Single Account 

7 DJ Disc Jockey 23 UKAID United Kingdom Agency for 

International Development 

8 FRSC Federal Road Safety Corps  24 USAID United State Agency for 

International Development 

9 HIV Human Immuno- Deficiency Virus    

10 ICPC Independent Corrupt Practices and Other Related 

Offences Commission 

   

11 IFES International Foundation for Electoral Systems    

12 INEC Independent National Electoral Commission    

13 JDPMC Justice, Development and Peace Makers’ Centre    

14 LGA Local Government Area    

15 NAN News Agency of Nigeria    

16 NDTV Niger Delta Television    
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FOREWORD 

Confronted like never before by the plague of poverty, population explosion, growing polarization and reels of humanitarian crisis, Nigeria has 

never stood in need as it does today of a level playing ground by which its’ people would elect the best candidates to steer the course of her 

leadership at all levels as it is proper of a modern democracy.  

Elections processes and outcomes marred by all shades of irregularities and malpractices, decades of failed leadership since return to democracy 

in 1999 compels the ongoing efforts towards the emergence of frameworks, institutions and processes that could facilitate credible elections to 

produce the required leadership worthy of modern democracy. Poorly regulated in-flow and out-flow of party and campaign finance has 

remained the vital force of all malpractices such as election violence, gender discrimination, election rigging, ‘godfatherism’, vote buying and all 

forms of patron-cliental politics. These decades of unchecked malpractices strongly question the efficiency of the legal framework regulating 

party/campaign financing as well as its enforcement and citizen’s oversight efforts. Unless the influence of money is significantly and consistently 

checked in the election of leaders, Nigeria would be plunged into complex crisis under poor leadership. 

As steps to checking the grave consequences of growing and unchecked bold contravention of laws regulating campaign finance to democracy 

and development in Nigeria, the Justice Development and Peace Makers Centre in collaboration with the International Federation for Electoral 

Systems have initiated and embarked upon a well-planned 4-months campaign finance monitoring project of prominent political parties for the 

November 2019 gubernatorial election of Bayelsa state. It is not unconnected with previous efforts of this partnership in campaign finance 

monitoring which had already been undertaken in the Osun state gubernatorial election in 2018, the 2019 general election and the Bayelsa state 

gubernatorial election of November 2019. 

This publication shares the processes and findings of the initiative for the November 2019 Bayesla state gubernatorial election with all 

stakeholders in a timely manner. The aim is to promote multi-stakeholder response which is the pathway out of the critical situation which the 

protracted incapacity of the legal frameworks, processes and relevant institutions to regulate campaign finance subject democracy and 

development in Nigeria. To be found in this publication among others include the evolution of strategy, operational mechanism, implementation 

exercises, conclusions of the project as well as recommendations for the strengthening of party/ campaign finance regulation in Nigeria. 

Rev Fr Peter Akinkunmi  
General Coordinator, JDPMC  
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BACKGROUND INFORMATION 

Justice Development and Peace Makers Centre 

Justice, Development and Peace Makers’ Centre (JDPMC) is a unit of the Pontifical Commission for 

Justice and Peace in the Ecclesiastical jurisdiction of Osogbo. It is therefore a Faith-based 

Charity, Non-Governmental, Non-Political, and Not-for-profit Organisation, established with the 

creation of the Catholic Diocese of Osogbo in 1995. It promotes the social transformation of the 

society, especially in the areas of Democracy and Governance, Human Rights, Sustainable Rural 

Development, Environmental Education and Action, Preventive Health Awareness (HIV/AIDS), 

Women Empowerment, Youth Development, Promotion of Social Justice, Peace Building, as well as 

Conflict Resolution and Management. 

 

 

 

 

 

 

 

 

 

 

 

•To see all human 
beings, especially the 
poor and the less-
privileged in Osun 
state, grow in all 
aspects of life and live 
the fullness of life 
willed for them by 
God while enjoying 
their rights 
andcarrying out their 
duties as citizens of 
Nigeria.                                                                                                                     

Our Vision

• To promote 
actions for 
justice, peace 
and human 
development. 

Our Goal •To promotes justice, 
sustainable 
development and peace 
to fulfil the mission of 
the Church by working 
towards realisation of a 
just society.

Our Mission
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PROGRAMME DESCRIPTION AND INTRODUCTION  

Election lays foundation for democratic governance and chats the course of the future for most modern societies. The third world 

nations including many African state undertaking aggressive reforms for social transformation are eventually appreciating the 

inevitability of strengthening their electoral systems as major pathway towards development and the emergence of peaceful just 

social order. The collaborative efforts of many state and non-state, local and international agents to strengthen electoral process in 

Nigeria has result in the gradual transformation of election. This gradual consolidation of the system reveals that violence, election 

rigging and most problems plaguing elections are significantly rooted the in-flow and out-flows of Campaign finance. This means 

that a further strengthening of the electoral system demands among other very important issues a stronger focus and evaluation of 

the efficiency of Legal framework which regulate Campaign finance, its’ implementation as well as citizen’s, civil society and media 

oversight on it. The 2010 Electoral Acts has set limit of campaign spending which all election contestants to various elective offices 

are required to mandatorily adhere strictly to. Experiences however demonstrate that there is continuous bold contravention of 

the provisions of the law with gross impunity by individuals and political parties. This is why party and campaign funding have been 

the means of corrupt amassing of wealth by politicians, thus encouraging the emergence of a situation where the parties or 

individuals with higher financial resources at their disposition determine the outcome of elections and governance. With the rapid 

growth of campaign expenditure in Nigeria, those without access to huge sum regardless of their competence are not able to 

compete on a level ground with those who have large funds. It has also been resulting in the looting of public fund to finance 

campaigns and maintain access to power. All of these call for in-depth evaluation of the legal framework and its enforcement. In 

spite of these, in Bayelsa state there is very poor engagement of CSOs and the media in monitoring campaign financing of 

contesting parties and candidates at elections. 

The situation challenges all election stakeholders, law enforcement agencies, Civil Society Organizations and the Media to evolve 

practical and evidence-based approach to evaluate the present legal framework in order to facilitate reforms process that would 

address some of it inadequacies that create room for undue influence of the electoral process through money to enable the 

emergence of level ground for all election contestants. This project entails a courageous step in this regard. 
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PROJECT METHODOLOGY 

The project adopted the use of USE OF PARALLEL EXPENSE TRACKING MECHANISM to track political finance expenditure of 

prominent political parties. 

Parallel Expenses Tracking (PET) is a generally recognized and acceptable tool that can be used to monitor all campaign finance 

expenditure of political parties and candidates. PET is majorly based on sampling 

• Parties/candidates :  

• Geographic 

• Time 

• Types of expense categories  

As Nigeria practice multi-Party system, PET tool was used to track the particular type of expense of selected political parties/ 

candidate within a Geographical location at a particular point in Time. 

Expense category; Type of electoral spending 

1. Unit cost; estimated cost per item of campaign activity 

2. Estimated spending; how much each party/candidate has spent within the monitored geographical area.  

Example: 

Estimated spending= sum of monitored number of activities (Rallies, Roadshows, Distribution of items events, Meetings) X Unit 

cost 
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Candidate spent (at least) 1 million Naira on posters = 1,000 posters X 1,000 Naira/poster. 

This method was adopted during the tracking of selected political parties in Bayelsa State. Direct data collection; get information 

from seller or related source and indirect data collection; monitor the campaign activities, make cost estimates etc were used to 

track the expenditure of political parties and candidates. 

PROJECT SCOPE 

The project covered the whole 8 LGAs of Bayelsa State. Two (2) Prominent Political Parties’ (All Progressive Congress (APC) and 

People’s Democratic Party (PDP) expenditures were tracked by our trained 16 Campaign Finance Monitors. The Project 

Commenced in September and ended in January, 2020.  
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Objective 3: To increase the level of engagement of election 
stakeholders and legislators towards enforcing law on 
campaign finance limits. 

 
 

Objective 2: To strengthen, through training the 
capacity of civil society organizations and the 

media to monitor and report campaign financing 
in Bayelsa and Kogi elections. 

 
 Objective 1: To monitor campaign finance expenditure of five (5) political parties in 
Kogi and Bayelsa Gubernatorial elections within 4 months. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 
 

  

 
 

 
   

Project Goal: Strengthening democratic system to create level playing fields for 
contestants in Bayelsa and Kogi 2019 gubernatorial elections 
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ACTIVITY IMPLEMENTATION PROGRESS 

Executive Summary 

Monitoring of Campaign Finance of APC and PDP for the November 2019 Bayelsa Gubernatorial Election 

Pursuant to the above Justice Development and Peace Makers Centre Osogbo in partnership with the International Foundation for 

Electoral Systems embarked on a 4 months project to monitor the campaign expenditure of the People’s Democratic Party, and  All 

Progressive Congress for the November 2019 gubernatorial election of Bayelsa state. The aim was to monitor their compliance to 

the provisions of the 2010 Electoral Acts which regulate the spending of funds by political parties and candidates contesting in 

elections with the sole aim of creating level playing ground for contesting parties and candidates thus ensuring the conduct of 

credible elections. The project tracked the expenditures of these parties from the commencement of campaign up to the election 

on November 16, 2019. Under the project, the Use of the State Administrative Resources (SAR) was also tracked.  SAR tracked 

includes the use of public institutions, properties, enforcement agencies, regulatory agencies, and State media for political 

campaign purposes.  

The project was undertaken by JDPM3C in partnership with IFES. It was funded by USAID and UKAID. The campaign Finance 

monitoring was carried out considering the very significant impact of money on the creation of a level playing ground for 

candidates during election. 

Though INEC is saddled with responsibility of oversight, we also intend to use the findings of the project to measure the efficiency 

of the prescriptions and sanctions of the various provisions of the 2010 Electoral Acts in regulating influence of campaign finance in 

the electoral process. 
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IMPLEMENTATION STATUS 

 

 

 

 

 

 

 

 

 

 

 

 

 

Objective One

To strengthen, through 
training the capacity of civil 
society organizations and the 
media to monitor and report 
campaign financing in Bayelsa 
and Kogi elections.
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The above objective was achieved through the following activities 

1. Screening of Volunteers: The screening exercise for Bayelsa volunteers in order to select best brains took place at A & Y Suite, 

Yenagoa on the 11th of September, 2019   The participants were tested through administration of questionnaires; Computer 

based test and Oral interview. The volunteers with the total number of thirty people (30) comprised of 21 males and 9 females 

were selected from different Civil Society organizations in Bayelsa State.     

  

 

 

 

 

 

 

2.  Training of the Screened Monitors and State Supervisors:  The two days (2) training was conducted for screened volunteers. 

The training took place on the 26th and 27th September, 2019 at Gold Crown hotel, Port Harcourt road, Owerri, Imo State Owerri.  

16 field monitors, 3 media Personnel and One (1) state coordinator comprised of 15 males and 5 females in all were trained from 

Bayelsa State. The training provided participants with the necessary skill to effectively track, report data on campaign finance 

expenditure while in the field to ensure a proper implementation of the project. Indicator 2.1 which states that “Number of CSOs 

selected and trained on campaign finance monitoring was achieved by this activity. 

 

       

 Number of 

male 

screened 

 

Number of 

female screened 

21 09 

Screening of Volunteers in Bayelsa State 
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Charts showing the numbers of field monitors, 

Supervisor and media Personnel trained in Bayelsa State 

 

       

Number of male 

trained 

 

Number of female trained 

15 5 

Bayelsa

8
16

1 3

Bayelsa Gubernatorial Election

Number of LGAs

Number of Monitors trained in each state

Number of State Coordinator trained

Number of Media Personnel  trained

Group of Bayelsa trained Campaign Finance Monitors 
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3. Development of Campaign Finance Training Manual: Campaign Finance training manual was developed to train the selected 

monitors. 300 copies of the training manual which contained step by step procedure of how to track and document finances of 

political parties and their candidates contesting the gubernatorial elections in the state were printed. At the training, the manuals 

were distributed to all the monitors. Indicator 2.2 which states “Number of handbooks printed on Campaign Finance Monitoring 

and distributed to CSOs and other stakeholders” was achieved with this activity. 

4. Deployment of CFM State coordinators and Monitors: Sixteen (16) trained monitors and One state coordinator were deployed to 

monitor and track different political activities in Bayelsa State. Media Personnel were also deployed in order to give valid 

information relating to campaign Finance and other political activities to the monitors in the state for them to track. The monitors 

were harmed with different reporting tools used in tracking the Campaign Finance Monitoring of the selected Political Parties and 

Candidates. The Reporting tools used are: 

a. Campaign Event Monitoring Report Form: This form is used to track all political events such as rallies, mega rallies, meetings, 

distribution of materials etc. 

b. Campaign Finance Materials Expenses Form: This form is used to track all expenses on campaign materials such as billboards, 

banners, fliers, Media adverts such as radio and television, branded vehicles, different political soveniours, costumes etc. 

c. Campaign Finance Materials Summary Form: This form is used to summarise expenses on campaign events and materials 

together for proper recording of findings. 

5.0 Monthly report assessment and Validation meetings: The three monthly validation meetings that were organized enabled for 

further authentication of field reports and supporting documents. It was also a forum for experience sharing and continuous 

capacity building of state coordinators   Indicator 1.1 which states “Number of State Supervisors monitors and media Personnel 

trained and deployed to track campaign finance in Bayelsa Gubernatorial Election” was achieved. 
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Objective two

To monitor campaign finance expenditure 
of top five (5) political parties in Kogi and 
Bayelsa Gubernatorial elections within 4 
months.
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In achieving the above stated Objective, the organization tracked the Campaign expenditure of two Political Parties which are All 

Progressive Congress (APC) and Peoples’ Democratic Party (PDP). Inconsistencies from the part of other political parties in the state 

made the monitors not to track them.  The report of the tracked campaign expenditure of the two political parties is tabulated 

below based on the validated data gotten from the field. The trained monitors tracked the campaign activities of the political 

parties such as ward meetings, rallies, mega rally, and Political inauguration of Campaign organizations. Also Campaign materials 

like billboards, Posters and handbills, Electronic Billboards, Campaign T- Shirts and Vest, banded Vehicles etc were also tracked by 

the monitors. Other variables tracked are Radio Jingles, Campaign Offices. Through this activity, two project indicators which are 

“Numbers of Political activities and events monitored” and “Amount of campaign expenditures monitored was achieved”. 
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Objective three

To increase the level of engagement of 
election stakeholders and legislators 
towards enforcing law on campaign finance 
limits.
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PRESS CONFERENCE: The press conference was held at Agura Hotels, Area 10, Abuja on the 29th of January, 2020.  It had in 

attendance participants and stakeholders from other CSOs across the country. The aim of the press conference was to use the 

power of the media to disclose our findings on the 

2019 Kogi and Bayelsa states gubernatorial 

elections. Relevant stakeholders in the electoral 

systems were invited. The full report of the project 

was also presented to the general public at the 

event.  The press conference was attended by 31 

people comprising 22males and 9 females all of 

which were representatives of different CSOs and 

relevant stakeholders.  Through this activity, 

objective 3 of the project which is “to increase the 

level of engagement of election stakeholders and 

legislators towards enforcing laws on campaign 

finance limits” was achieved.  

A

t

 

At the Press Conference and Presentation of Project findings to the       

Stakeholders (L-R): Festus Ojewumi(JDPMC Program Officer 1), Enyi Victor 

Ajine, IFES Project Coordinator) Rev. Fr. Peter Akinkunmi(General Coordinator, 

JDPMC) Mr Hermann Thiel (IFES Nigeria Country  Director) 
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TRACKING CAMPAIGN EXPENDITURES FOR APC CANDIDATE IN BAYELSA STATE 

 

  

 

 

 

 

 

 

 
 

 

 

 

 

 

 



 

21 

APC MEGA RALLY IN KOLOKUMA/OPOKUMA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

The event that was held on the 22nd of October, 2019 started at about 12:00pm and ended by 7:30pm because the campaign train 

stopped briefly at Sabageria, Opokuma and Odi before coming to Kaima which is the local government headquarters for the main 

event.  The event was peaceful and fun filled due to various artistes that took turns to perform, but it was tiring because of the 

duration of time. Some dignitaries’ presents at the event includes Adams Oshiomole, Chief Timipre Sylva, Nestor Ebinabo and 

Pastor Reuben. 

Type of expense Description Unit Cost(N) Total cost(N) 

Live Broadcast AIT present but not live coverage  250,000 250,000 

Branded Vehicles 2 branded Toyota Hiace buses 180,000 360,000 

5 branded Toyota Salon Cars  100,000 500,000 

Hired Vehicles 50 (18) sitters buses was hired  23,000 1,150,000 

Personnel 100 security  personnel present  5,000 500,000 

Video coverage and photography 5 Video coverage  100,000 500,000 

7 photographers 40,000 280,000 

3 drones 100,000 300,000 

Furniture and generators 1500 plastic chairs 50 75,000 

Public address systems Musicians brought their public address systems   

Decorations 2 podium was set 500,000 1,000,000 

Entertainment (comedian, DJ, 

Cultural dance troop, musician, 

etc.) 

4 ljaw Musicians    600,000 2,400,000 

3 Native Band set 400,000 1,200,000 

 1 MC 100,000 100,000 

Branded Caps 100  net fez Caps 1000 100,000 
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CAMPAIGN MATERIALS TRACKED IN KOLOKUMA/OPOKUMA LOCAL GOVERNMENT AREA OF BAYELSA STATE. 

100  branded shirt  1,500 150,000 

Refreshment 200 Bottle Water 100 20,000 

Sharing of funds to participants 1000 persons received 2,000 each 2,000 2,000,000 

Banners 25   (5ftX3ft) Banners 4,000  100,000 

Posters 100 A3 sized posters 60 6,000 

Bill boards at the event 1 (20ftX10ft) wooden bill board  100,000 100,000 

T-shirts and caps 300 3D T-Shirts  5,000 1,500,000 

500 3D Shirts 7,500 3,570,000 

200 normal customized T-Shirts 3,000 600,000 

Flags 30 APC flags 2,000 60,000 

Customized wrappers 100 APC customized wrappers 4,000 400,000 

Canopies 30 Canopies 5,000 150,000 

GRAND TOTAL   17,371,000 

Type of expense Description Unit Cost(N) Total cost(N) 

Billboard 

advertisement 

2 (20ft X 10ft) Sited at Opokuma & Sabageria Junction 130,000 260,000 

Banners 7 (4ft X 8ft)  Sited at  Kaiama & Odi Junction 3,240 22,680 

6 (4x8 ft) Banners sighted at Isampo 9,000 54,000 

2 (8x10 ft) Banners sighted at Kaiama 10,000 20,000 
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CAMPAIGN MATERIALS TRACKED IN EKEREMOR LOCAL GOVERNMENT AREA OF BAYELSA STATE 

TV/Radio 

Advertisement 

1hour Live radio interview with Pastor Miebibribena and a 

repeat broadcast at 93.1 FM on 2nd October,2019 

50,000 

 

100,000 

 

2 slots daily for 5 days on 93.1 FM at  N6,500 per slot 6,500 65,000 

live radio interview of one hour by Prof Seiyefa Brisibe on Rythm 

94.7 FM 

50,000 50,000 

 Posters 100 (A2) size coloured posters was sited at Isampou town, 

Opokuma town, and Kaiama 

600 60,000 

 

150 A3 posters at Kaiama, Isampo & Opokuma 60 9,000 

TOTAL   640,680 

Type of expense Description Unit 

Cost(N) 

Total 

cost(N) 

Banners 3 (8 by 6ft) banners found in Ekeremor and Ayamasa community. 9,000 27,000 

2 (8 by 10ft) banners sighted near the APC campaign office in Ekeremor 

community. 

10,000 

 

20,000 

 

2 (12 by 10ft) banners sighted in the town hall area of Ekeremor and 

Ayamasa communities 

11,000 

 

22,000 

 

10 (8 by 6ft) banners sighted in Ayamasa community, Ward 1 in 

Ekeremor LGA 

8,000 80,000 

48 (8by 6ft) banners found in the 12 ward Headquarters in Ekeremor 

LGA. 

9,000 

 

432,000 

 

Posters 82 (A2 sized) posters found in Ekeremor Community. 230 20,010 
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APC MEGA RALLY IN EKEREMOR LOCAL GOVERNMENT OF BAYELSA STATE 

A mega rally for the APC candidate, Chief David Lyon was held on the 26th of October, 2019 in Ekeremor Community Civic Centre 

(public venue) in Ekeremor Town, Ekeremor LGA, Bayelsa state. The event commenced at about 11am due to delayed arrival of the 

candidate and ended 3:30pm. Over 1500 participants attended and it led to an overflow in the venue. Some top ranking politicians 

and other Dignitaries such Rt Hon. Peremobowei Ebebi, Hon. Wilson. A.D etc. graced the occasion. The event was not monitored by 

INEC and some Civil Servants also participated. A combined effort of POLICE, NSCDC, and ARMY, coupled with local Vigilante group 

provided security for the occasion. Media with presence with a live radio coverage supported by the APC media team. Some private 

vehicles were hired along with Speed Boats to convey people to the campaign ground. Music was provided by Barrister Smooth and 

Pereama Freetown in the Niger Delta Style coupled with entertainments from DJs and the MC. Food items (rice, soft drinks, and 

bottle water) and money was shared to participants, and there was merriment.  

 

159 (A3 Sized) posters in Ekeremor Community. 100 15,900 

336 (A3 sized ) posters found across the 12 ward headquarters in 

Ekeremor LGA 

300 38,400 

Rent and Decorations 

of Campaign Offices 

A 3Bedroom flat rented in Ekeremor Community. 350,000 350,000 

Flags 26 flags found across Ekeremor Community. 1,500 39,000 

Total    1,044,310 

Type of expense Description Unit Cost(N) Total cost(N) 

Live Broadcast 1 Live Radio coverage 200,000 200,000 

Branded Vehicles 4 Sienna cars 100,000 400,000 

3 Buses 180,000 540,000 
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Hired Vehicles 17 (18) sitter buses were hired to convey people to 
the campaign ground 

36,000 612,000 

Personnel Police, NSCDC & Army all numbering about 65 5,000 325,000 

Local Vigilante (60) 3,500 210,000 

Video coverage and photography 2 live video coverage 100,000 200,000 

5 photographers 40,000 200,000 

Furniture and generators 1 Wooden Stage 220,000 220,000 

2 Generators 10,000 20,000 

Public address systems 6 Speakers 15,000 90,000 

6 Microphone sets 2,000 12,000 

2 Power Amplifier  10,000 20,000 

2 Mixers 8,000 16,000 

Decorations 12 Canopies 5,000 60,000 

600 Chairs 50 30,000 

24 Tables 300 7,200 

Other materials (ribbons, balloons etc) 60,000 60,000 

Entertainment (comedian, DJ, 
Cultural dance troop, musician, 
etc.) 

2 Izon Musicians 1,000,000 2,000,000 

4 D.Js 200,000 800,000 

1 MC 200,000 200,000 

Venue rental costs Venue was not rented but drinks were given to  250,000 250,000 

Community Development Council and the royal 
Highness to use the venue. 

  

Branded Caps 450 Fez Caps 1,000 450,000 
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APC RALLY IN BRASS LOCAL GOVERNMENT 

The people of Brass local government were happy to see the All Progressives congress team and the gubernatorial candidate CHIEF 

DAVID LYON and his running mate senator DEGI EREMIENYO in the community and they all came out in mass to show him that he 

has their full support. The community was also declared an APC community as their own son Chief TIMIPRE SYLVA who is the 

Food items distributed  850 take away plates of Rice with meat. 500 425,000 

850 Soft drinks (Coke, Fanta, Sprite) 120 102,000 

Refreshment 850  bottle water 100 85,000 

Sharing of funds to participants 950 participants were given 1,500 each as 
transport 

1,500 1,425,000 

Banners 8 (8 by 6ft) banners  8,000 64,000 

1 (8 by 8ft) banner  9,000 9,000 

3(10 by 8ft) banners 10,000 30,000 

Posters 75 (A2 sized) posters 
275(A3 sized) posters 

230 
100 

17,250 
27,500 

T-shirts and caps 700 branded T-Shirts 1,500 1,050,000 

Logistics Fuel, transportation within the community, and 
organizers miscellaneous expenses. 

950,000 950,000 

Others 
Speed Boats 
Passport 19 

7 Single speed boats 25,000 175,000 

4 Double speed boats 40,000 160,000 

2 passport 19 boats 150,000 300,000 

TOTAL   11,741,950 
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Minister for state petroleum is one of the founding fathers of the party in Bayelsa state.  The rally was held on the 6th November, 

2019. 

                                                                           

 

 

 

 

 

 

 

 

 

APC ROAD SHOW IN BRASS 

The road show started by 7am and ended by 11am at the Okpo square where the organizers shared soft drinks for the participants. 

The road show was great as the people of Okpoama ward 4 gave their total support to the All Progressive Congress.  The event took 

place on 5th November, 2019. 

Type of expense Description Unit Cost(N) Total cost(N) 

Video coverage Nigeria television authority  30,000 30,000 

Hired Vehicles 4 vehicles were hired 40,000 160,000 

Hired Boats 8 hired boats 42,000 336,000 

Public address systems Speakers  190,000 190,000 

Decorations The V.I.P stand 50,000 50,000 

Entertainment (comedian, DJ, 
Cultural dance troop, musician. 

1, life band, 500,000 500,000 

1 D J 20,000 20,000 

Banners  (5) 20 by 18ft 35,000 175,000 

10) 15 by 15ft 15,750 157,500 

(3) 3 by 10ft 3,700 11,100 

T-shirts and caps 1050 Caps 800 840,000 

FLAGS 200  Flags were seen at the event 2000 400.000 

Brooms Over 700 Brooms were used at 
the event 

150 105,000 

TOTAL   2,958,600 
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                         CAMPAIGN MATERIALS TRACKED IN NEMBE LOCAL GOVERNMENT AREA OF BAYELSA STATE 

Type of expense Description Unit Cost(N) Total cost(N) 

Hired Truck Small bike truck 5,000 5,000 

Public address systems 2 speakers,  5,000 10,000 

1 musical set 10,000 10,000 

Entertainment (comedian, DJ, Cultural dance 
troop, musician, etc.) 

DJ 15,000 20,000 

 AGU boys 5,000 

Refreshment 8 packs of Coke 1,500 12,000 

6 packs of malt, 3,200 19,200 

 7 packs of Pepsi 1,600  11,200 

Banners (2) 6 by 9ft 6,000  12,000 

Hand bills and posters 30 posters was used in at the event 200  30,000 

FLAGS 7 flags where seen at the event 2000 14,000 

BROOMS 20 brooms where seen at the event 150 3,000 

TOTAL   146,400 

Type of expense Description Unit Cost(N) Total cost(N) Remarks 

Billboard 
advertisement 

2 (15ft X 20ft) billboards  sighted at Sisikapolo round 
about in Nembe 

80,000 160,000  

Banners 3 (4ft X 6ft) banners   sighted at secretariat and 
sisikapolo roundabout 

2,400 
 

7,200 
 

100 per 
square 
feet 5 (6ft X 6ft) banners sighted at Bassambiri round about 

in Nembe 
3,600     18,000 
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                                       APC MEGA RALLY IN NEMBE LOCAL GOVERNMENT IN BAYELSA STATE 

The event which was held on 10th November, 2019 started with music entertainment at about 11:45am with participants coming in 

within and outside of the shores of Bayelsa. Special guests and dignitaries with the governorship candidate and his deputy arrived 

the campaign ground at 01:10pm accompanied by his political entourage.  The atmosphere was peaceful and full of jubilation until 

a leader of a political group known as ‘’OTITA FORCE’’ Hon Gabriel Jonah and his members attacked Hon 

Meremubio  Adaminegbe but was  intercepted by security personnel. The event came to an end as the candidate and his team left 

the arena at 5:15pm 

8 (6ft X 10ft) banners sighted at Nembe park and 
secretariat. 

6,000 48,000 

Posters 600 (A2) size coloured posters sighted at secretariat, 
Nembe park and Bassambiri 

250 150,000  

Flags 25 APC Flags sighted at different locations like TBS jetty 
and Ogbolomabiri town 

2,000 50,000 
 

 

TOTAL   433,200  

Type of expense Description Unit Cost ( N) Total cost ( N) 

Branded Vehicles 1 Toyota hiace Bus was hired  100,000 100,000 

2 sienna was hired  70,000 140,000 

2 jeep hired  55,000 110,000 

Hired Vehicles 60  18-seater buses 45,000 2,700,000 

Personnel 120 security  personnel present at the event 5,000 600,000 
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Video coverage and 
photography 

4 Video coverage from a private outfit 60,000 240,000 

Decorations 1 podium and the arena 280,000 280,000 

Entertainment (comedian, 
DJ, Cultural dance troop, 
musician 

Junior barrister and his dance group  500,000 500,000 

Drummers and trumpeters  48,000 48,000 

Branded Caps 1200  branded fez Caps 1500 1,800,000 

Refreshment 100 packs of plastic coca-cola 1200 120,000 

Sharing of funds to 
participants 

2000 naira was shared to at least 700 persons 2,000 1,400,000 

Banners 30  (4ftX6ft)         2,400  72,000 

4  (3ftX20ft) 6,000 24,000 

8  (10ftX15ft) 15,000 120,000 

Posters 300 A2 sized colour posters 250 75,000 

Bill boards at the event 2 (15ftX24ft)  bill board  70,000 140,000 

T-shirts and caps 800 pieces of branded T-Shirts  2,500 2,000,000 

Logistics Fuelling of branded vehicles and other miscellaneous  200,000 

Mufflers  70 pieces of APC branded mufflers 1800 126,000 

Flags 60  pieces of APC flags 2000 120,000 

Brooms 80 bunch of brooms 200 16,000 

GRAND TOTAL   10,931,000 
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CAMPAIGN MATERIALS TRACKED IN SAGBAMA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

APC MEGA RALLY IN SOUTHERN IJAW LOCAL GOVERNMENT AREA 

The event was held on the 6th of November, 2019 at Oporoma Ward 01, in Southern Ijaw Local Government of Bayelsa State. It 

was graceful and colorful. With fanfare and jubilations coupled with traditional music from the band playing, and local chants of 

"APC e weigh". It had a political atmosphere with flags and party banners at every corner. From the start to end of the event, all 

focus was on the Party candidate, Chief David Lyon and his running mate Sen. Degi. Eager to see and hear from the aspirants, the 

huge crowd chanted their names over and over like there was a sense of urgency. Participants in different group discussions were 

overheard arguing about the sum of monies to be distributed per wards and shared to participants. 

Type of expense Description Unit Cost(N) Total cost(N) 

Banners 1( 12 by 14ft) banner seen along the east-west road at Sagbama 
junction 

9,000  19,000 

1 (10 by 15ft) at Sagbama-Ekeremor road mile 1 Sagbama 10,000  

Handbills and posters A2 size posters along east-west road by Sagbama junction about 100 
pieces 

500  50,000 

Flags About 12 flags estimated at Sagbama junction along east-west road 2,500  30,000 

TOTAL   99,000 

Type of expense Description Unit Cost(N) Total cost(N) 

Live Broadcast Live broadcast from Royal FM 95.5 1,000,000 1,000,000 

Hired Boats 100 (14) seater boats 25,000 2,500,000 

Personnel Police, NSCDC, Bayelsa State Volunteer 10,000   3,000,000 
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Services 

Furniture and generators 30 big size canopies 5,000  150,000 

2000 plastic chairs.  50 100,000 

 2 (6.5kva) Firman generators (fueling) 145 8,000 

Public address systems Microphone and wireless speakers   

Decorations  small size iron stage 300,000 300,000 

Entertainment (comedian, DJ, Cultural 
dance troop, musician, etc.) 

Pereama Freetown, Barrister Smooth 1,000,000 1,000,000 

Venue rental costs Public venue NIL  

Branded Caps 250 estimated branded fez caps were shared 1,500 3,750,000 

Refreshment Estimated 3,000 packages, Small size bottle 
Eva water, 

750  2,250,000 

Sharing of funds to participants   3,000 persons got 2,000 naira each as 
transport 

2,000 6,000,000 

Banners 250 banners were mounted in and around 
the location and Oporoma community. 

3,500 8,75,000 
 

Bill boards at the event 4 billboards  mounted at different locations 
at the event 

150,000  600,000 

T-shirts and caps Party branded T-shirts and fez caps were 
distributed amongst 2,000 participants 

1,500 3,000,000 

Logistics Logistics was given in form of cash for 
organization, transportation and 
refreshments of the event participants. 

10,000,000 10,000,000 

GRAND TOTAL   33,658,000 
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MATERIALS TRACKED IN SOUTHERN IJAW L.G.A BAYELSA STATE 

 

CAMPAIGN MATERIALS TRACKED IN YENAGOA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

Type of expense Description Unit Cost(N) Total cost(N) 

Flags 120 Flags hoisted in and around the community and the 
campaign office. 

2,000 240,000 

Banners 54 (3 by 9ft) banners counted within the community. 3,500 189,000 

5 (3 by 9ft)   banners seen at wards 5, 9,10,11 3,500 17,500 

3 (4 by 16ft) banners at  roundabout in Amassoma 4,480 13,440 

6 (4 by 10ft) banners seen in  Amassoma roundabout 2,800 16,800 

7 (4 by 8ft) banners seen in Amassoma roundabout 1,890 13,230 

5 (5by 10ft) banners  seen in Amassoma roundabout 3,500 17,500 

Rent and Decorations of 
Campaign Offices 

Paid for decorations and office rent. 300,000 300,000 

Total   807,470 

Type of expense Description Unit cost(N) Total cost(N) 

billboard 
advertisement 

4 (20ft by 15ft) single face bill board seen within yenagoa metropolis  150,000 
 

600,000 

2(20/15ft) double faced bill board seen around tombia junction 
etegwe yenagoa 

200,000 
 

400,000 

3 (20/15ft) single faced bill board was seen from igbogene junction 
down to tombia. 

150,000 450,000 

2 Double Faced Billboard at Azikoro Junction Yenagoa 200,000 400, 000 
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Banners 28 (7/10ft) singled faced Igbogene down to Yenezue-gene  7,000 196,000 

48(14/3 ft)  singled faced seen around Igbogone to Yenezue-gene 4,200 
 

201,600 

94 (5/3 ft)  singled faced   seen around Igbogone to Yenezue-gene 1,500 
 

141,000 

20 (7/10ft) single faced from Tombia to yenezue-gene 7,000 140,000 

25(14/5)ft Single face from Tombia to Yenezue-gene 7,000 
 

175,000 

30(3/6 ft) single faced from Tombia to Yenezue-gene 1,600 48,000 

27(4/5 ft) single faced from Igbogene to Tombia 2,000 54,000 

3 (13/10 ft) Banner at Azikoro village 13,000 39,000 

7(15/5 ft) Banner at Azikoro village 7,500 52,500 

14(10/10 ft) at Begger Junction Yenagoa 10,000 140,000 
 

15 slots jingles (60sec) for 6days at Royal FM in Yenagoa 6,000 90,000 

 7 slots  jingle daily (60sec) for 3 days at radio Bayelsa in Yenagoa 4,500 94,500 

rent and decorations 
of campaign offices 

cost of rent and decoration of APC office storey building in 
Yenezuegene in Yenagoa  

5,000,000 5,000,000 
 

Handbills and 
posters 

150 (A/4) Posters at Azikoro Junction Flyover Bridge 200 300,000 

Total   8,521,600 
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APC MEGA RALLY HELD IN YENAGOA 

The grand finale campaign of the APC governorship candidate   Chief David Lyon was held on the 12th day of November, 2019 at the 

Ox-Bow lake Pavilion Yenagoa. It was a mega rally and well attended by some governors from APC and major dignitaries. The event 

commenced at about 1:00pm and ended at 4:00pm 

Type of expense Description Unit Cost(N) Total cost(N) 

Live Broadcast 3hours live broadcast at Channels TV 7,000,000 21,000,000 

3 hours live broadcast at NTA national 5,000,000 15,000,000 

Branded Vehicles 6 branded Toyota salon cars 100,000 600,000 

Hired Vehicles 42 hired vehicle (18 sitter buses) 15,000 630,000 

Fuelling of 30 (18-sitter buses) (government 
owned) 

5,000 150,000 

Personnel 700 security personnel comprised of police(200), 
NSCD (200),DSS (100) and 200 others 

5,000 3,500,000 

Video coverage and 
photography 

3  video coverage men were on ground 150,000 450,000 

Furniture and generators 33 canopies 3,500 115,500 

Plastic chairs (10,000) 50 500,000 

Generator 25,000 25,000 

300 Executive Chairs 2,500 750,000 

Public address systems Set of speakers and microphones 350,000 350,000 

Decorations Decoration for event 550,000 550,000 
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Entertainment (comedian, DJ, 
Cultural dance troop, musician, 
etc.) 

Black Geez 300,000 300,000 

Barrister Smooth 2,000,000 2,000,000 

Venue rental costs Small Stage Mounted  5,000,000 5,000,000 

Big Stage Mounted for Musicians 7,000,000 7,000,000 

Venue Cost Per Day 500,000 500,000 

Branded Caps 5,000 branded caps 2,500 12,500,000 

Food items distributed /  
Refreshment 

7,000 plates of rice and meat 1,000 7,000,000 

2,000 pack of lasen bottle water 550 1100,000 

2,000 pack of soft drinks 1,000 2,000,000 

Sharing of funds to participants 3,000 shared to 7000 participants 3,000 21,000,000 

Banners 12(20/20ft) banners at the event 40,000 480,000 

10(16/10ft) banners seen at the event 16,000 160,000 

26(3/6ft) banners at the event 1,800 46,800 

Hand bills and posters 2,000 Hand Bills Shared 200 400,000 

3,people 000 Seen with Placards 300 900,000 

1,000 Seen with APC flags 300 300,000 

T-shirts and caps 7,000 T-Shirts 1,800 12,600,000 

7,000 Fez caps 1,000 7,000,000 

Logistics 12 protocol officers  25,000 300,000 

Others  1500 brooms 100 150,000 

2.000 Flags 1,000 2,000,000 

Helicopter  5,000,000 5,000,000 

TOTAL   240,257,300 
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APC ROAD SHOW IN YENAGOA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

A road walk was held on the 4th day of November 2019, in support of the APC governorship Candidates campaign. It was organized 

by Epie- Attissa youth , who were also seen carrying a casket inferring that the opposition party is dead and going to been buried 

Type of expense Description Unit Cost(N) Total cost(N) 

Branded Vehicles 2 branded Toyota salon cars was used during the 
walk 

100,000 200,000 

Hired Vehicles 12 hired vehicles (18-seater buses) 15,000 180,000 

Personnel 35 security personnel comprised of police (20), 
NSCDC(10) and 5 road safety officers 

5,000 175,000 

Branded Caps 100 branded hats  2,500 250,000 

Refreshment Bottle water- 20 packs 550 11,000 

Soft drinks-20 Packs 1,000 20,000 

Sharing of funds to 
participants 

3,000 naira was shared to at least 700 persons 3,000 2,100,000 

Sharing of items sachets of salt branded with APC candidate’s picture 
was shared to about 5,000 people in Swali market 

150 750,000 

Banners 5(15/15 ft) Banners 22,500 112,500 

Hand bills and posters 2000(A/4) Handbill was shared 150 300,000 

T-shirts and caps 500 T-shirts shared  1800 900,000 

500 fez caps shared  1000 500,000 

Others I casket was seen carried by some youths during the 
road walk 

15,000 15,000 

TOTAL   5,513,500 
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CAMPAIGN MATERIALS TRACKED IN OGBIA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

APC MEGA RALLY IN OGBIA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

It was a mega rally which had over 10,000 participants in attendance. It held on the 21st of October 2019 and kick-started the APC 

campaigns for the Governorship Election. It was attended by the National Chairman of the Party, and elected office holders of the 

APC in and out Bayelsa State. It started at 10:00am and ended at 3:30pm.  

Type of 
expense 

Description Unit Cost(N) Total cost(N) 

Banners 3(16/12 ft) Banners was spotted at the entrance of Otuasega 
town in Ogbia. 

19,000 
 

57,000 
 

3(8/10ft), two banners were seen at the Ringroad and one 
at the community primary school bus-stop at Imirangi town 
in Ogbia LGA. 

8,000                                                         
 

24,000 
 

1 (10/4) banner was spotted at Elebele junction, Elebele 
town Ogbia 

10,000 10,000 

13 (18/6ft) banners found in each of the 13 wards of the 
LGA 

7,800 182,000 

Flag One flag was seen pinned close to the primary school field at 
Imaraingi town Ogbia LGA. 

2500 25,000 

TOTAL   298,000 

Type of expense Description Unit 
Cost(N) 

Total cost(N) 

Hired Vehicles 12 Suzuki buses was hired 10, 000 120, 000 

12 Coaster buses was hired  32, 000 384, 000 
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700 (14 Sitter) Hiace buses hired 20,000 14,000,000 

8 DYNA trucks hired  20, 000 160, 000 

Personnel Police – 300 personnel present  
 NSCDC – 500 personnel present 
DSS – 50 personnel present  

5,000  4, 250, 000 

Furniture and generators 7000 plastic chairs  50 350, 000 

72 cushioned chairs 200 14, 400 

17 (2-in-1) canopies 5,000 85, 000 

3 Small Generators 10,000 30,000 

2 Lister Generators    20,000 40, 000 

Public address systems Speakers and Microphone  50, 000 

Decorations 1 Big stage 2,000,000 3,500,000 

1 small stage  1,500,000 

Entertainment (comedian, DJ, 
Cultural dance troop, musician 

  a musician;   1,200,000 1,550,000 

MC/Comedian  350,000 

Branded Caps 4,500 Wore Branded fez caps  1,000 4,500,000 

Banners 10 (6/10ft) banners  10,000 100,000  

24 flags: APC flags were pinned at carried by persons at the 
venue. 

1,500 36,000 

T-shirts and caps 4500 Wore APC Branded T-shirts 2,300 10, 350,000 

Logistics Fuelling Of 15 Official Vehicles  10,000 150,000 

Sunk Cost Of Organizing The Rally By Party Officials  2,000,000 

HIRING OF  CHOPPERS Cost of hiring 2 Choppers that brought some dignitaries 2,500,000 5,000,000 

TOTAL   46,669,400 
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APC MEGA RALLY IN OGBIA L.G.A IN BAYELSA STATE 
The campaign was held in Kolo town on the 14th of Nov 2019, it was supposed to start by 12 noon but it started by 4pm 
due to a heavy down pour, the campaign attracted major state dignitaries and some former house of assembly 
members and ex commissioners. The campaign was fun and lively, Pereama free town and Barrister smooth were there 
live to entertain the crowd.  

Type of expense Description Unit Cost(N) Total cost(N) 

Branded Vehicles 13 branded Sienna cars,  50,000. 650,000 

19 branded buses  60,000 1,140,000 

Hired Vehicles 7 (14, Seater Hiace buses 20,000 140,000 

Personnel Police(60),  NSCDC (30), DSS (17), Army (25) 5,000 660,000 

Furniture and generators 4 Generators     15,000 60,000 

Public address systems Speakers and microphones   150,000 

Decorations Erection and decoration of stage 3,500,000 3,500,000 

Entertainment (comedian, DJ, Cultural 
dance troop) 

Perema free town and Barrister smooth  2,000,000 4,000,000 

2 M C comedians  350,000 700,000 

Venue rental costs. Canopies and chairs 10 (2 in 1)canopies  5,000 50,000 

 1200 chairs 50 60,000 

Banners 8(6/4), banners 5,000 40,000.  

 6(6/8) 5,000.00 42,000.  

 7(4/8), 7,000.00 38,500, 

 5(4/10) 5,500.00 30,000 

6(7/9) 6,000.00 36,000.  

Flags 29 flags 1, 500 43,500 

T-shirts and caps 1100  T-shirts and caps 3,300 3,630,000 

Others  Sunk cost for party officials   2,000,000 

TOTAL   16,970,000 
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MEGA RALLY IN OTUOKPOTI WARD OF OGBIA L.G.A BAYELSA STATE 

The APC rally was held on the 4th of November 2019 at Otuokpoti community in Ogbia Local Government, the rally was supposed to 

start by 9am but it started by 1:00pm, because on this same day the party visited other communities in the Local Government Area. 

The rally was graced by APC members, supporters and defectors and the minority leader of the state house of assembly 

Type of expense Description Unit Cost(N) Total cost(N) 

Branded Vehicles 6 branded buses  80,000 480,000 

Hired Vehicles 12 hired buses 20,000 240,000 

Personnel 110 security personnel:  5,000 550,000 

Furniture and generators 2 Generator,     15,000 30,000 

Public address systems Speakers and  microphones  150,000 

Decorations Decoration of stage and some 
canopies 

 500,000 

Entertainment (comedian, DJ, Cultural dance 
troop, musician, etc.) 

Local live band   500,000 850,000 

and mc comedian  350,000 

Venue rental costs 9 rented canopies  5,000  450,000 

and 1080 rented chairs 50 54,000                            

Banners 1    10 by 12ft 15, 000 15, 000 

4      8 by 8ft 8, 500 34, 000 

3     6 by 12ft 9, 000 27, 000 

2     6 by 8ft 6, 500 13, 000 

5    4 by 5ft 4, 000 20, 000 

2    6 by 10ft   8, 000 16, 000 

1    8 by 6ft 7, 000 7, 000 
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MEGA RALLY AT AYAMA IN OGBIA LOCAL GOVERNMENT, BAYELSA STATE 

The event was a mega rally held on the 4th of November, 2019 at the Anyama playground ogbia. It was   attended by party officials, 

party members, and supporters across the state. The community members also graced the event. 

1    8 by 10ft  10, 000 10, 000 

1   4 by 8ft 5, 000 5, 000 

1   4 by 10ft 6, 000 6, 000 

1   4 by 12ft 7, 000 7, 000 

Flags 15 1, 500 22, 500 

T-shirts and caps 800 T-shirts 2, 300 1,840,000 

800 Fez Caps 1, 000 800,000 

TOTAL    5,584,000 

Type of expense Description Unit Cost(N) Total cost(N) 

Branded Vehicles 
9 siena buses 20,000 180,000 

11 buses 10,000 110,000 

Hired Vehicles A 27( 14) Sitter boats were hired 1,400 37,800 

Personnel 110 Security Personnel 5,000 550,000 

Furniture and generators 2 Generators  15,000 30,000 

Public address systems Speakers and  microphones 150,000 150,000 

Decorations Decoration of the town hall  500,000 500,000 

Entertainment (comedian, DJ, 
Cultural dance troop, musician. 

Traditional live band 500,000 500,000 

and mc comedian  350,000 350,000 
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Venue rental costs 
10 canopies mounted outside the town hall  5,000 50,000 

And 500 chairs 50 25,000 

Branded Caps 900 Branded Fez Caps 1, 000 900, 000 

Banners 

4     6 by 10 ft 8,000 32, 000 

5     4 by 8ft 5, 000 25, 000 

4      6 by 8ft 9, 000 36, 000 

1      8 by 8ft 9, 000 9, 000.00 

4       6 by 10ft 6, 000 24, 000.00 

3       4 by 6ft 5, 000 15, 000.00 

Flags 17 flags 1,500 25,500 

T-shirts and caps 900 Branded T-Shirts 2, 300 2, 070, 000 

Others Fuelling of 35 personal and official cars  350,000 

TOTAL   5,969,300 
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ACTIVITIES OF THE PDP CANDIDATE IN BAYELSA STATE 
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 PDP EVENT IN BRASS LOCAL GOVERNMENT AREA OF BAYELSA STATE 

The Peoples’ Democratic Party (PDP) held her mega rally in Brass Local Government at the Esine Polo Town Hall on the 24th of 

October, 2019. The event was a gathering   of   politicians and their supporters. Music was supplied by the DJ right from start to end 

of the event. It had a good atmosphere of togetherness and happiness.  

Type of expense Description Unit cost(N) Total cost(N) 

News coverage Niger delta TV 100,000 100,000 

Branded Vehicles 4 branded Toyota sienna vehicles 150,000  600,000 

Hired Vehicles/boats 20 speed boats  35,000  700,000 

Personnel 70 security  personnel including the POLICE, 
NSCDC,DSS, and the state volunteers  were at the 
event  

10,000  700,000 

Furniture and 
generators 

100 Plastic chairs 50 5,000  

12 canopies 1,000 12,000 

3 generating set 5,000 15,000 

Decorations  small sized iron stage 300,000 300,000 

Entertainment 
(comedian, DJ, 
Cultural dance troop, 
musician, etc.) 

Dance groups  40,000 40,000 

host community boys 40,000 40,000 

women group 40,000 40,000 

Branded caps 1,500 branded fez caps, branded for # 1,000 each  1,000 150,000 

Refreshment 
 

100 crates of can Beta malt drink  2,500  250,000 

40 packs of Small size plastic soft drinks  500  20,000 

Sharing of funds to 
participants 

4,000 naira was given to  participant   4,000 6,000,000 
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                  CAMPAIGN MATERIALS TRACKED FOR PDP IN BRASS LOCAL GOVERNMENT AREA OF BAYELSA STATE 

 

Sharing of Items  About 100  T-shirts was shared to participants 800 80,000 

30 shirts were shared at the event 1,500 45,000 

Banners 20 (5ft by 5ft) banners at the event 5,260  105,200 

Bill boards at the 
event 

3 billboards spotted at the event 150,000  450,000 

T-shirts and caps 1,000 t-shirts was shared to participants 800 800,000 

Logistics Money was given  to organizers for mobilization of the 
campaign  

7,000,000 7,000,000 

Flags 20 PDP flags were erected at d event 2000 40,000 

Total   17,492,200 

Type of expense Description Unit Cost(N) Total cost(N) 

Banners 3 (3x10FT) banners were seen at the water front  6,000  18,000 

2 ( 4x4ft) banners seen at the campaign office  4,000  8,000 

Rent and Decorations of 
Campaign Offices 

One campaign office building at Opokuma road in brass for 
5months. 

20,000 100,000 

Flag 10 PDP flags sited at different locations such as the water 
front brass jetty and along  the road 

2,000 20,000 

7 flags are flown   In front of the campaign office  2,000 14,000 

TOTAL   160,000 



 

47 

CAMPAIGN MATERIALS TRACKED IN EKEREMOR LOCAL GOVERNMENT OF BAYELSA STATE 

                                           MEGA RALLY HELD AT EKEREMOR L.G.A. BAYELSA STATE 

The mega rally for the PDP candidate, SEN. Douye Diri and SEN. Lawrence was held on the 29th of October, 2019 in Ekeremor 

Community Civic Centre (public venue) in Ekeremor Town, Ekeremor LGA, Bayelsa state. The event commenced at about 10am due 

to delayed arrival of the candidate and ended by 4pm. Over 5,000 participants attended resulting to overflow in the venue. Some 

top-ranking politicians and other dignitaries like His Excellency, Serike Dickson, Chief Fred Agbedi, Hon. Kemela Okara, Dr. Bertola 

Perekeme etc and Royal Highnesses graced the occasion. A combined effort of POLICE, NSCDC, ARMY coupled with local Vigilante 

group provided security for the occasion. There was serious media presence with a live radio coverage supported by the PDP media 

team. Some Government and private vehicles were hired along with Speed Boats to convey people to the campaign ground. Music 

Type of expense Description Unit cost(N) Total cost(N) 

Banners 3 (8x6ft) banners found in Ekeremor community. 9,000 27,000 

1 (8x10ft) banners near the PDP campaign office in Ekeremor 
community. 

10,000 10,000 
 

7 (8x4ft) banners found in Aleibiri community, Ward 2 in 
Ekeremor LGA 

5,000 35,000 

Handbills and posters 14 (A2 sized) posters found in Ekeremor Community. 230 3,220 

33 (A3 sized) posters in Ekeremor Community 100 3,300 

Rent and Decorations 
of Campaign Offices 

2 (3Bedroom flat) rented in Ekeremor Community 350,000 700,000 

Flag 10 flags (2 by 4ft) found across Ekeremor Community. 1,500 15,000 

Total    881,520 
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was provided by Alfred Ezon-ebi (Jr King), Karito in the Niger Delta Style coupled with entertainments from DJs and the MCs. Food 

items (rice, salt. minerals, and bottle water) and money was shared to participants, and there was merriment. 

Type of expense Description Unit Cost(N) Total cost(N) 

Live broadcast 2 Live radio coverage 200,000 400,000 

 
Branded vehicles 

9 Sienna cars 100,000 900,000 

7 Buses 180,000 1,260,000 

Hired vehicles 55 (18) sitter buses were hired to convey people 36,000 1,980,000 

Personnel 
Police, NSCDC & Army (330) 5,000 1,650,000 

Local Vigilante (85) 3,500 297,500 

Video coverage and 
photography 

2 live video coverage 100,000 200,000 

8 photographers 40,000 320,000 

Furniture and 
generators 

1 Wooden Stage 220,000 220,000 

1 Iron Speaker Stand 35,000 35,000 

3 Generators 10,000 30,000 

Public address systems 

15 Speakers 15,000 225,000 

8  Microphone sets 2,000 16,000 

4 Power Amplifier  10,000 40,000 

3 Mixers 8,000 24,000 

Decorations 

18 Canopies 5,000 90,000 

2000 Chairs 50 100,000 

35 Tables 300 10,500 

Other materials  150,000 150,000 

Entertainment 
(comedian, DJ, Cultural 

2 Izon Musicians 1,000,000 2,000,000 

5 DJs 200,000 1,000,000 
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dance troop, musician, 
etc.) 

2 MC 200,000 400,000 

3 Trumpet Band 50,000 150,000 

Venue rental costs 
Venue was not rented but drinks were given to CDC and 
Highness to use the venue. 

200,000 200,000 

Branded Caps 1,500 Fez Caps 1,000 1,500,000 

Food items distributed  3,500 take away plates of Rice with meat. 620 2,170,000 

3,500 Soft drinks (Coke, Fanta, Sprite, & Malt) 900 3,150,000 

Refreshment 3,500 Water bottles 100 350,000 

Sharing of funds 3,500 participants were given money 2,000 7,000,000 

Sharing of Items 1,500 Salts 200 300,000 

Banners 10 (8 by 6ft) banners  8,000 80,000 

1 (8 by 8ft) banner  9,000 9,000 

3(10 by 8ft) banners 10,000 30,000 

Posters 
50 (A2 sized) posters 230 11,500 

84(A3 sized) posters 100 8,400 

Hand bills 280 100 28,000 

Billboard at the event 1 200,000 200,000 

T-shirts and caps 
Long & Short Sleeves 
Native Materials 

2,500 crested T-Shirts 2,000 5,000,000 

65 fez caps 1,500 97,500 

50 long and short sleeve native materials 6,000 300,000 

Logistics Fuel, transportation within the community, and organizers 
miscellaneous expenses. 

1,500,000 1,500,000 

Speed Boats 
Passport 19 

25 Single speed boats 20,000 500,000 

10 Double speed boats 35,000 350,000 

7 passport 19 boats 100,000 700,000 

TOTAL   34,982,400 
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                                               MATERIALS TRACKED IN EKEREMOR LOCAL GOVERNMENT 

 

       CAMPAIGN MSTERIALS TRACKED IN KOLOKUMA/OPOKUMA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

Type of expense Description Unit Cost(N) Total cost(N) 

Banners 96(6x10ft) ward 12 8,000 768,000 

 Posters 196(A2 size)Ward 12 230 45,080 

Flags 72  political party flags at Ward 12 1,500 108,000 

TOTAL   921,080 

Type of 
expense 

Description Unit Cost(N) Total cost(N) 

Billboards 
advertisemen
t 

1 (20ft X 10ft) billboard sighted at Isampou junction 130,000 130,000 

Banners 10 (5ft X 3ft) banners  sighted at Kaiama and Isampou junction 4,100 41,000 

2(8x9 ft) banners at Isampo junction 9,000 18,000 

Radio Jingles 1 slot daily for 7 days on 94.7 FM  Rhythm 
2 slots daily for 7 days on 93.1 Peoples FM 
3 Slot daily for 4 days on Silver bird rhythm 

6,500 
6,500 
7,000 

45,500 
91,000 
84,000 

Posters 150 (A2) size coloured posters was sighted at  Kaiama bridge, Odi town, 600 90,000 

200 A2 posters at Kaiama, Isampo & Opokuma 600 120,000 

Flags 10 party flags at Kaiama 2,000 20,000 

TOTAL   639,500 
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MEGA RALLY HELD AT KAIAMA IN KOLOKUMA/OPOKUMA L.G.A BAYELSA STATE 

The event started at about 12pm and ended 6:30pm. It was  held on the 12th November, 2019,  the campaign train went to 

Sabagriea before coming to kaiama for the main event, some of the dignitaries present  include; Hon Seriake Dickson, Tonye Esena, 

Nembofa Ayawe, Moses Clieopas etc.  

Type of expense Description Unit Cost(N) Total cost(N) 

Video Coverage AIT news coverage 250,000 250,000 

NDTV  news coverage 150,000 150,000 

Branded vehicles 1 branded highlander jeep 120,000 120,000 

9 Toyota salon cars 100,000 900,000 

Hired vehicles (50) 18 sitter busses 23,000 1,150,000 

Personnel 

40 mobile Police 5,000 550,000 

30 NSCDC 5,000 150,000 
100,000 
100,000 

20 DSS 5,000 

20 VIGILANTEE  5,000 

Video coverage and photography 
3 photographer  50,000 150,000 

2 phantom Pi1 Drones  100,000 200,000 

Furniture and generators 2,500 Chairs 50 125,000 

Public address systems 
Musicians provided the public address 
system. 

 
 

Decorations 1 podium 500,000 500,000 

Entertainment (comedian, DJ, Cultural 
dance troop, musician, etc.) 

3 Comedians  200,000 600,000 

1 Izon Musicians  (Live Band) 900,000 900,000 

 3 other Musicians  400,000 1,200,000 

Branded Caps 1,500 Branded Fez Caps 1,000 150,000 
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CAMPAIGN MSTERIALS TRACKED IN NEMBE LOCAL GOVERNMENT AREA OF BAYELSA STATE 

Food items distributed  500 plate of rice & chicken   1,500 750,000 

Refreshment 
1,000 plastic coca cola 100 100,000 

1,200 bottle water 100 120,000 

Sharing of funds to participants 2,500 participants were given 2000 each 2,000 5,000,000 

Banners 
40 (4x8 ft) banner 3,240 129,600 

25 (10x7 ft) banners 5,000 125,000 

Hand bills  500 (A5 size)  hand bills 50 25,000 

Bill boards at the event 1 (10x20 ft) wooden bill board 100,000 100,000 

T-shirts and caps 
1000 customized T-Shirts   3,000 3,000,000 

1000 3D T-Shirts 5,000 5,000,000 

Others 

150 customized Umbrellas  1,500 225,000 

200, Hand fans 300 60,000 

40 party flags 2,000 80,000 

200 customized wrappers 4,000 800,000 

40 canopies 5,000 200,000 

200 (4 page magazine containing their 
campaign train in other local government 
areas) 

1,000 200,000 

Total   23,209,600 

Type of expense Description Unit cost(N) Total cost(N) Remarks 

Billboard 
advertisement 

2 (20ft X 10ft) billboards  sighted at opume 
Junction 

60,000 120,000  

Banners 5 (6ft X 4ft) banners sited at Bassambiri and 
Opume junction, Opume town 

9,600  48,000  100 per 
square  feet 
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MEGA RALLY AT OGBOLOMABIRI NEMBE L.G.A BAYELSA STATE 

 The event was held on 13th November, 2019 at Ogbolomabiri started on a very peaceful and jubilating note with different 

musicians entertaining the crowd, the drummers and trumpeters thrilling the participants as they rally round the town while 

waiting for the arrival of the governorship candidate and his campaign team to arrive the arena before the disruption of the 

campaign by suspected APC thugs and the event came to an unconcluded end and also recorded several persons shot dead 

including the driver of radio Bayelsa OB Van and several casualties.   

6 (10ft X 6ft) banners sighted at Bassambiri and 
Opume junction, and along Ogbia - Nembe road. 

6,000 36,000  

Posters 400 (A2) size coloured posters sighted at 
Bassambiri community and Opume town 

250 100,000  

Flags 8 PDP Flags sighted at different locations like  
along Ogbia -  Nembe  road, Odioma town 

2,000 16,000 
 

 

TOTAL   320,000  

Type of expense Description Unit cost(N) Total cost(N) 

Live broadcast Radio Bayelsa 97.1 glory Fm 1,500,000 1,500,000 

Branded vehicles 1 coaster Bus 120,000 120,000 

1 Hilux 50,000 50,000 

1 Jeep 55,000 55,000 

Hired vehicles (48) 18 sitter buses 45,000 2,160,000 

3 coaster buses 60,000 180,000 

Personnel 60 mobile Police 5,000 300,000 

30 NSCDC 5,000 150,000 

8 DSS 10,000 80,000 

Video coverage and 2 Video coverage from a private outfit 60,000 120,000 
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                              CAMPAIGN EVENT AT SAGBAMA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

The event was held on the 27th October 2019 at the local government secretariat. The event started late due to sanitation on that 

day (Saturday). The party supporters used the event to publicize its activities in the local government area. No serious activities 

photography 

Furniture and generators Executive chairs were brought from the council 
secretariat 

  

Public address systems Musicians brought their public address systems   

Decorations 1 podium was decorated alongside the arena used 280,000 280,000 

Entertainment 
(comedian, DJ, Cultural 
dance troop, musician, 
etc.) 

Allen Otobo 500,000 500,000 

Drummers and trumpeters  48,000 48,000 

Branded Caps 800   customized fez Caps 1,500 1,200,000 

Banners 40  (3ftX3ft)         900 36,000 

8  (10ftX20ft) 20,000 160,000 

6  (10ftX14ft) 14,000 84,000 

12 (4ftX8ft) 3,200 38,400 

1 (3ftX16ft) 4,800 4,800 

Posters 50 A2 sized coloured posters 250 12,500 

Branded T-shirts  600 pieces of branded T-Shirts  2,500 1,500,000 

Logistics Fuelling of branded vehicles and other miscellaneous 150,000 150,000 

Mufflers  50 pieces of PDP  customized mufflers 1800 90,000 

Flags 15  pieces of PDP flags 2000 30,000 

Umbrella 55 pieces of customized umbrella 800 44,000 

GRAND TOTAL   8,892,700 
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took place; it was mostly talking and dancing to the music produced by the local D.J. No major dignitaries attended the event but 

most party supporters in the local government were seen in attendance. The event was fun filled yet ended quite early. 

CAMPAIGN MSTERIALS TRACKED IN SAGBAMA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

Type of expense Description Unit Cost (N) Total cost(N) 

Generators 1 big generator 10,000 10,000 

Public address systems  2 Microphones and wireless speakers 4,500 9,000 

Entertainment (comedian, DJ, 
Cultural dance troop, 
musician, etc.) 

1 Local D.J 30,000 30,000 

Food items distributed  4 crates of different brands of alcoholic drinks 3,500 17,500 

1 crate of grand malt 3,500 3,500 

Banners 1 (8x8ft) banner  was mounted in the venue 4,700 9,200 
 
4,500 

1 (7x4ft) banner was mounted at the venue 4,500 

 Posters 25 (A2) sized posters were pasted around the venue 500 12,500 

Canopies 2 canopies were used for the event 1,000 2,000 

Chairs About 60 plastic chairs ( 30 for each canopy) 50 3,000 

Tables 7 tables (3 for each canopy including the D.J’s table) 150 1,050 

Flags 3 flags erected at the venue 2,500 7,500 

TOTAL   109,750 

Type of expense Description Unit Cost(N) Total cost(N) 

Banners 2  (3ft by 4ft) banners were seen at the campaign office in 
Sagbama main town 

3,000 10,000 
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MEGA RALLY IN SAGBAMA LOCAL GOVERNMENT, BAYELSA STATE 

The event was held on the 31st of Oct 2019 at Sagbama main town in Sagbama Local Government. Party supporters from across 

the state were present. There was no riot during the campaign. After the end of the event, a fight broke out because the fund that 

was supposed to be shared by participants was not shared. Before the arrival of major dignitaries, the participants marched round 

the town singing and dancing including those who had to get to the venue by foot. The event lasted for 3 hours, started around 

1:00pm and ended by 4:00pm 

 

1 banner (4 by 4ft) at same venue 4,000 4,000 

2 Double faced banner (10 by 8ft) at Bolu-orua junction along 
Sagbama-Ekeremor express road 

5,400 10,800 

1 (9 by 6ft) banner along the waterside at Ebedebiri town in 
Sagbama local government 

4,500 4,500 

Posters 100 pieces of A2 sized posters pasted along east-west road by 
Sagbama junction 

500  50,000 

50 pieces of A2 sized coloured posters at Bolu-orua junction 
in Sagbama 

500 25,000 

Rent and Decorations of 
Campaign Offices 

A campaign building along waterside road, Sagbama main 
town for 5 months 

80,000 400,000 

Flags 
 
 
 

9 flags seen at Sagbama junction town along east-west road  2,500  35,000 

5 flags seen in front of the campaign office building  2,500 10,000 

4 flags at Sagbama  junction along east-west road  2,500 10,000 

TOTAL   559,300 
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Type of expense Description Unit Cost(N) Total cost(N) Remarks 

 NTA 200,000 800,000 We were not sure  if it 
was a live coverage, but 
these media outfits were 
spotted with their vans 
in the campaign event 

Live Broadcast Silverbird 200,000 

AIT 200,000 

ND TV 200,000 

Branded vehicles 3  Toyota Camry cars 30,000 90,000  

1 Jeep 70,000 70,000 

1 Hilux 50,000 50,000 

1 Sienna 50,000 50,000 

2 buses 50,000 100,000 

Security Personnel 100 NSCDC 5,000 1,000,000 There were about 200 
security personnel in 
total and each of them 
got 5,000  

100 Police 
 

5,000 

Video coverage 1 private video outlet  150,000 150,000  

Public address system 10 set of speakers, mixer, amplifier 
and microphone with microphones 

500,000 500,000  

Furniture 10 cushion chairs 5,000 50,000  

Generators 1 mikano sound proof generator   150,000 150,000  

Decorations 2 podium and arena decoration 400,000 400,000  

Entertainment  Alfred Izon-ebi 500,000   
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King Robert music band 1,000,000 1,500,000 

Venue rental costs Public venue    

 
 
Branded Caps 

100 pieces of high quality branded 
fez caps 
 

2,000 200,000  

100 pieces of low quality branded 
fez caps 

1,000 100,000 200 participants were on 
branded fez caps of 
different qualities 

Refreshment 100 packs of bottle water 500 50,000 Cost of small bottle 
water and cost of renting 
a cooling van for the 
whole day 

Cost of renting a  cooling van for 
the whole day 

50,000 50,000 

Sharing of funds to 
participants 

Funds was shared to about 10 
groups of participants 

20,000 200,000  

Banners 2 (9 by 5ft) banners 5,200 10,400  

4 (6 by 8ft) banners 4,200 16,800 

1 (12 by 8ft) banner 9,000 9,000 

2 (4 by 6ft) banners 3,000 9,000 

Posters 100 pieces of A2 coloured posters 300 30,000  

 100 pieces of high quality branded 
t-shirts 

4,000 400,000  
T-shirts of various 
qualities T-shirts 100 pieces of medium quality 3,000 300,000 

100 pieces of low quality 1,000 100,000 

Flags 10 PDP customized flags mounted 
at the venue 

2,500 25,000  

Umbrellas 100 pieces of PDP customized 
umbrellas 

2,000 200,000  
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MEGA RALLY HELD AT SOUTHERN IJAW LOCAL GOVERNMENT AREA OF BAYELSA STATE 

The campaign of the People’s Democratic Party and its candidates Sen. Douye Diri and running mate Sen. Lawrence Ewhrudjakpo 

was held on the 21st of October, 2019. The event was graceful, colorful and full of energy. It had an example of what a political 

atmosphere should look like. From the start to end of the event was fun fare, majority of the participants there only came for their 

share in the hot cake (money) as majority of them were already looking forward to the end of the event, while some were there to 

hear what the candidates has to offer. 

Drone 2 drones 100,000 200,000  

PDP customized 
stickers 

50 pieces of customized stickers 150 7,500  

Hand fans 50 pieces of customized  hand fans 300 15,000  

Placards 100 Double faced placards 760 76,000  

Chairs 1,000 chairs 50 50,000  

Tables 40 tables 150 6,000  

Canopies 20 big (2 in 1)  canopies 5,000 100,000  

TOTAL   7,064,700  

Type of expense Description Unit Cost(N) Total cost(N) 

Live Broadcast Broadcast from Glory Fm 93.1 provided coverage at the 
event from 1pm to 6pm 

1,000,000 1,000,000 

Branded vehicles 5  branded Toyota Sienna was spotted at the event 50,000  250,000 

Hired vehicles 2 (32 ) sitter buses were hired 50,000  100,000 

Personnel (security) Nigeria Police Force(50), NSCDC(20), Bayelsa State Volunteer 
Service(50), DSS(30)  

5,000   750,000 
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TV News coverage  Niger Delta Television 100,000 100,000 

Furniture and 
generators 

20 big size canopies was rented 5,000  100,000 

1000 plastic chairs  50  50,000 

30 litres of fuel each for  a 2(300w) Old Fireman generators 145 8,700 

Decorations Iron small size stage(Podium) 300,000 300,000 

Branded caps 1000 branded fez caps shared to participants 1,000 1,000,000 

 Distribution of drinks  About 42 packs of Beta Malt was shared to about  1000 
people 

2,300  
 

96,600 
 

42 packs of plastic 25cl bottled Lamour water  was 
distributed 

1,000  42,000 

Sharing of funds to 
participants 

#2,000 naira was shared to 1,500 participants drawn from 
wards 5,9,10, and 11 respectively. 

2,000  3,000,000 

Banners 23 (4 by 5ft banners) were hanged in and around the 
location. 

4,260 97,980 
 

Bill boards at the 
event 

2 (20x10ft) billboards was mounted at the event centre 150,000  300,000 

T-shirts  Party branded T-shirts  was distributed amongst  1,000 
participants 

2,000  2,000,000 

Logistics Logistics was given in form of cash, for mobilization, 
transportation and refreshments of guest invited 

10,000,000 10,000,000 

TOTAL   19,195,280 
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MATERIALS TRACKED IN SOUTHERN IJAW L.G.A BAYELSA STATE 

 

CAMPAIGN FLAG OFF EVENT AT YENAGOA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

Type of expense Description Unit Cost(N) Total cost(N) 

Flags 200 flags counted within  Korokorosei 2,000 400,000 
 

180 flags counted within the community 2,000 360,000 

Banners 1,000 (9 by 3ft) banners seen around Korokorosei 3,500 
 

3,500,000 
 

About 100 (3 by 9ft) banners seen around the community. 5,000 500,000 

Rent and 
decorations of 
campaign offices 

Paid as rent and campaign office decorations throughout the 
election period. 

450,000 450,000 

Total   5,210,000 

Type of expense Description Unit Cost(N) Total Cost 

Live Broadcast AIT Yenagoa (4HRS) 2,500,000 10,000,000 

Radio Bayelsa (4HRS) 500,000 2,000,000 

Branded vehicles 3 branded Salon cars 50,000 150,000 

Hired vehicles 59 hired vehicles (18 sitter buses) 15,000 885,000 

Fuelling of  15, (18-seater buses) owned by 
the state government 

5,000 75,000 

Personnel 500 security personnel comprised of 5,000 2,500,000 
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police(150), NSCDC(100),  DSS(50) and 250 
from state security outfit 

Video coverage 
and photography 

3 men video coverage  50,000 150,000 

Furniture and 
generators 

26 Canopies 3,500 91,000 

1 Generator 25,000 25,000 

5000 plastic chair 50 250,000 

100 Executives chairs 500 50,000 

Public address 
systems 

Set of speakers and Music set with mic 
3 Projectors with Iron Stands 

800,000 800,000 

Decorations Decoration and setting up of the stage used 
for the event 

450,000 450,000 

Entertainment 
(comedian, DJ, 
Cultural dance 
troop, musician, 
etc.) 

Local Drummers- 150,000 150,000 

Kofi Black 350,000 350,000 

Alfred Izonebi (Junior Robert) 1,200,000 1,200,000 

Venue rental costs Cost of renting the venue  500,000 500,000 

Branded caps 150 branded caps 1,000 150,000 

Refreshment Bottled water-1000 packs 
Soft drinks-1000 pack 
Rice and meat- 500 plates  

550 
1,000 
1,000 

550,000 
1,000,000 
5,000,000 

Sharing of funds to 
participants 

2,000 was shared for about 2000 persons 2,000 4,000,000 

Banners 1 (20/22FT) was seen at the campaign venue 30,800 30,800 

12 (16/16 FT)  was seen at the campaign 17,920 215,040 
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CAMPAIGN MATERIALS TRACKED IN YENAGOA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

venue  

16 (13/15FT)  was seen at the campaign 
venue 

13,950 223,200 

Hand bills and 
posters 

200 Placards of A/4 size 
2000 Hand Bills A/5 size 

300 
200 

60,000 
400,000 

T-shirts and caps 5000 T-shirts 
5000 fez caps 

1,800 
1,000 

9,000,000 
5,000,000 

Logistics 4 Protocol officers  25,000 100,000 

TOTAL   45,355,040 

Type of expense Description Unit Cost(N) Total cost(N) 

Billboard advertisement 3 (20/15ft) double faced bill board seen along isaac boro road 
yenagoa  

200,000 600,000 

1 (20/15ft) single faced bill board seen along isaac boro road 
yenagoa 

150,000 150,000 

7(20/15ft) single faced bill board seen from Igbogene to 
Tombia 

150,000 
 

1,050,000 
 

1(120/20ft ) billboard along Okolobiri Road Yenagoa 150,000 150,000 

1 (20/20) Double Faced Bill Board At Ovom Yenagoa 200,000 200,000 

3(20/25 ft) Single faced billboard at Azikoro 150,000 450,000 

Banners 4 (20/15ft) banner around Tombia and Berger Junction Ekeki 21,000 
 

84,000 
 

15 (3/6 ft) banners seen along Isaac Boro road Yenagoa 1,260 18,900 
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23 (5/5 ft) single face banners  seen along Isaac Boro road 
yenagoa 

1,750 
 

  40,250 
 

44(16/10ft) single faced  seen from Igbogene to Tombia 11,200 492,800 

115 (10/3ft) single faced seen from Igbogene to Tombia 2,100 241,500 

36(20/20 ft) single faced seen from Yombia to Yenuzue-gene 28,000 1,008,000 

4 (6/4ft) along Okolobiri Road Yenagoa 1,260 5,040 

3  (7/10 ft ) Along   Okolobiri Road  4,900 14,700 

5(3/3 ft) from Ogboloma to Okolobiri Town 680  9,450 

15(4/12FT) Single faced banner at Ovom 3,360 50,400 

20(13/15ft)  Single Faced Banner at Ovom 13,650 273,000 

10(16/10ft)  Single Faced Banner at Obele 11,200 112,000 

7 (3/8 ft) Banners at Azikoro 1,680 11,760 

8(4/6 ft) Banners at Azikoro Village 1,680 13,440 

Radio advertisement  1 hour live radio interview was done in radio Bayelsa by the 
state PDP chairman Moses Cleopas 

50,000 
 

50,000 
 

6 slots jingles daily for 6days at radio Bayelsa 4,500 162,000 

1 slot Jingle daily for 3 days at Radio Bayelsa 4,500 13,500 

Gifts  1,500 note books with pictures of candidate printed on it- was 
shared in Opolo market and Tombia market 

200 300,000 

Posters 50 posters seen along Yenagoa metropolis 200  10,000 

1000 pieces of poster seen pasted across Yenagoa  
Metropolis 

200 
 

200,000 

3000 (2/2 ft) Posters around Azikoro fly over Yenagoa 200 600,000 
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PDP MEGA RALLY HELD IN YENAGOA L.G.A BAYELSA STATE. 

Grand finale campaign rally of the PDP Governorship candidate, Sen Douye Diri was held on the 6th of November 2019 at the Ox-

Bow lake pavilion Yenagoa. It was a Mega Rally, which commenced at about 1:30pm and ended at 3:30pm. The Governor of the 

state   and three other Governors were present alongside other dignitaries and major stake holders of PDP. 

Rent and decorations of 
campaign offices 

Cost of rent and decoration of PDP office storey building in 
Biogbolo in Yenagoa 

5,000,000 5,000,000 

Flags 72 PDP Flags along  Ovom Yenagoa 2,500 180,000 

TOTAL   11,490,740 

Type of expense Description Unit Cost(N) Total cost(N) 

Live broadcast Radio Bayelsa-2hours 1,000,000 1,000,000 

AIT Yenagoa-2hours 5,000,000 5,000,000 

Branded vehicles 2 branded 18 sitters buses  50,000 100,000 

7 branded salon cars (toyota) 30,000 210,000 

Hired vehicles 72 hired vehicle (18 sitters buses) 15,000 1,080,000 

Fueling of 27 Government (18 sitters buses) 5,000 135,000 

Personnel 700 security personnel police (200), NSCD 
(200),DSS (100) and 200 state security  

5,000 3,500,000 

Video coverage and photography 5 different video coverage outfits 50,000 250,000 

Furniture and generators 32 canopies 3,500 112,000 

10,000 plastic Chair 50 500,000 

1 generator 25,000 25,000 

150 executive Chair 500 75,000 
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Public address systems Set of speakers with microphone 350,000 350,000 

4 projectors with iron stand 150,000 600,000 

Decorations Decoration of event venue 450,000 450,000 

Entertainment (comedian, DJ, etc) Local drummers 150,000 150,000 

Alfred izonebi  (Junior Robert Band) 1,200,000 1,200,000 

Venue rental costs 1 big stage mounted  7,000,000 7,000,000 

1 small stage mounted  5,000,000 5,000,000 

Venue rental cost per day 500,000 500,000 

Branded Caps 300 branded Hats 2,500 750,000 

Refreshment Bottle water-2,500 packs 550 1,375,000 

Soft drinks-2,500 packs 1000 2,500,000 

Rice and meat-7000 plates 1000 7,000,000 

Sharing of funds to participants 2,000 was shared to 10,000 participants 2,000 20,000,000 

Accommodation 26 special guest were lodged in Golden Tulip 
Ovum Yenagoa 

25,000 650,000 

Banners 3(20/22ft) banners 30,800 92,400 

16(15/15ft) banners 15,750 252,000 

24(14/16ft) banners 15,680 376,320 

22(3/4ft) banners 840 18,480 

Hand bills and posters 3000 handbills shared at the event 200 600,000 

3000 A/4 placards 200 900,000 

1500 medium size PDP flags   300 450,000 

T-shirts and caps 10,000 Branded T-shirts 1,800 18,000,000 

10,000 Branded fez caps 1000 10,000,000 
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CAMPAIGN RALLY IN OGBIA LOCAL GOVERNMENT AREA OF BAYELSA STATE 

The above stated event took place on the 23rd day of October 2019 in Kolo town, Ogbia Local Government Area of Bayelsa State. It 

was attended by more than 6,000 participants. It was attended by State and Local Government officials of the PDP. It was earlier 

scheduled to start by 9:00am but there was a slight delay in getting things to order but it eventually kick-started at about 10:00am 

and was a rollercoaster of speeches, dances and excitement. Participants were brightly dressed in the party colors and branded 

costumes. It ended at 3:00pm 

Logistics 6 Protocol officers 25,000 150,000 

Others  1,500 women group wearing different wrapper 
having the candidates pictures 

2,500 3,750,000 

TOTAL   94,101,200 

Type of expense Description Unit Cost(N) Total cost(N) 

News coverage Radio Bayelsa covered the event for the whole of 
three hours  

1,000,000 
 

1,000,000 
 

TVC news reportage of the event. 500,000  500,000 

Branded Vehicles 1 Tundra 50, 000  50,000 

 6 (14-Seater) Hiace Buses 50, 000 300, 000 

2 Land Cruise 40, 000 80,000 

6 Siena  50, 000 300,000 

2 Coaster buses 80,000 160,000 

Hired Vehicles 59 Hired vehicles  30, 000 1,770,000 

Personnel 300 security personnel  5,000 1, 500,000 
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CAMPAIGN MATERIALS TRACKED IN OGBIA LOCAL GOVERNMENT OF BAYELSA STATE 

Furniture and generators 12 (Double) Canopies 150,000 218,000 

3000 Plastic Chairs              50 150,000 

Generating set 80,000 80,000 

Public address systems Speakers & Microphones 50, 000 50, 000 

Decorations Cost of decorating the stage and the venue 150,000 150,000 

Entertainment (comedian, DJ, 
Cultural dance troop, musician, 
etc.) 

DJ; 100, 000 100,000 

MC/Comedian  200, 000 200,000 

Branded Caps 3000 fez caps  1,000 3, 000,000 

Sharing of funds to participants 3000 Participants 2, 000 6, 000,000 

Banners 8 (8/10ft) banners seen at the venue 10,000  98,000 

12 PDP flags hoisted at the venue  1,500  18,000 

T-shirts and caps 3000 (T-Shirts) 2, 300 6, 900,000 

Logistics Fuel For 54 Official Vehicles (including the 4 
ambulances) 

10, 000 5,040,000 

TOTAL   27,664,000 

Type of expense Description Unit cost(N) Total cost(N) 

Banners 3 (6x12ft) banner, one banner was seen at the PDP campaign office, 
along the wayside, another at an open space in Ogbia LGA. 

12,040 
 

36,120 
 

3 (8x10ft) the three (3) banners were sighted at the Imiraingi ring 
road, Ogbia. 

12,000 
 

36,000 
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DISCUSSION OF FINDINGS OF THE PROJECT 

BRIEF EXPLANATION ON SOME TRACKED VARIABLES 

1. Billboards: These are stationed billboards placed at strategic places across the State. 

2. Events Held: These include Political events like Mega Rallies, Rallies, Road Show, House to House Campaigns, Ward meetings, 

Inaugurations of Campaign organizations, Medical Outreach designed mainly for elections etc.  

3. Campaign Offices: These are rented and branded buildings mainly for the purpose of Election found in different locations across 

the State. 

 

 

4 (6x4ft) banner was spotted at Emeyal junction, two at  
two different buildings and one at the market junction in Emeyal 
Ogbia LGA. 

8,000 32,000 

Flag 
 

4 flags pinned at the PDP campaign office at Otuasega town in 
Ogbia LGA 

2,500 10,000 

Total   114,120 
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DISCUSSION OF FINDINGS OF THE PROJECT 

The table below shows the total expenditure of All Progressive Congress Party On different variables as captured 

during the project implementation 

VARIABLES FLAGS BILLBORADS HANDBILLLS 

&POSTERS 

BANNERS 

AND 

SIGNPOSTS 

RADIO 

JINGLES 

EVENTS HELD  CAMPAIGN 

OFFICE 

AMOUNT 384,000 2,270,000 643,310 2,140,640 399,500 290,446,160 5,650,000 

PERCENTAGE 0.13% 0.8% 0.21% 0.71% 0.13% 96.2% 1.8% 

TOTAL ESTIMATED AMOUNT SPENT BY PDP ON CAMPAIGNS= ₦301,933,610 

 

NOTE: The percentage of expenses incurred on all variables was calculated based on the estimated total amount of money spent by 

each of the Political parties.  

 

 

 

 

 

₦301,933,610

Estimated amount Spent
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DISCUSSIONS ON APC SPENDING 

Based on our finding, it was discovered that Bayelsa APC spent a whooping sum of ₦290,446,160 on events such Campaigns, ward 

to ward meetings, Road show, rallies, Mega rallies etc which took 96.2% of the estimated total amount spent by the candidate. This 

showed that the Political Party engaged the electorates through campaigns and other events more than the PDP in the State.  

 

The table below shows the total expenditure of Peoples’ Democratic Party On different variables as captured during 

the project implementation 

VARIABLES FLAGS BILLBOARDS HANDBILLLS & 

POSTERS 

BANNERS AND 

SIGNPOSTS 

RADIO 

JINGLES 

EVENTS 

HELD  

CAMPAIGN 

OFFICE 

AMOUNT 838,000 2,850,000 1,246,600 6,983,660 446,000 319,197,870 

 

6,640,000 

PERCENTA

GE 

0.3% 0.7% 0.4% 2.1% 0.13% 94.4% 1.96% 

TOTAL ESTIMATED AMOUNT SPENT BY PDP ON CAMPAIGNS= ₦338,202,130 

 

NOTE: The percentage of expenses incurred on all variables was calculated based on the estimated total amount of money spent by 

each of the Political parties.  
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For the PDP, Based on our finding, it was discovered that Bayelsa PDP spent a whooping sum of ₦319,197,870 on events such 

Campaigns, ward to ward meetings, Road show, rallies, Mega rallies etc which took 94.4% of the estimated total amount spent by 

the candidate. In terms of the amount spent on political events, PDP spent higher than the APC in the concluded election.  

 

 

 

₦338,202,130
Estimated amount Spent
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TREND OF SPENDING OF TRACKED TWO POLITICAL PARTIES IN BAYELSA STATE 

 

 

 

 

 

 

 

 

 

 

 

 

 

₦301,933,610

₦338,202,130
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COMPARISM OF EXPENSES ON DIFFERENT VARIABLES OF THE TWO TRACKED POLITICAL PARTIES 

POLITICAL 

PARTIES/ 

VARIABLES 

FLAGS BILLBORADS HANDBILLLS 

&POSTERS 

BANNERS 

AND 

SIGNPOSTS 

RADIO 

JINGLES 

EVENTS HELD  CAMPAIGN 

OFFICE 

APC 384,000 2,270,000 643,310 2,140,640 399,500 290,446,160 5,650,000 

% APC 0.13% 0.8% 0.21% 0.71% 0.13% 96.2% 1.8% 

PDP 838,000 2,850,000 1,246,600 6,983,660 446,000 319,197,870 

 

6,640,000 

% PDP 0.3% 0.7% 0.4% 2.1% 0.13% 94.4% 1.96% 
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Flags Billboard
Handbills &

Posters
Banners & Sign

Post
Radio Jingles Events held Campaign Office

APC 0.13 0.8 0.21 0.71 0.13 96.2 1.8

PDP 0.3 0.7 0.4 2.1 0.13 94.4 1.96

Comparism of Variables of APC and PDP in terms of 
Percentage 
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THE MENANCE OF VOTE BUYING IN BAYELSA 2019 

The 2019 gubernatorial election in Bayelsa State was not devoid of vote buying. This act of vote buying was really 

demonstrated by the two major political parties involved in the elections. That is, the All Progressives Congress (APC) 

and the Peoples’ Democratic Party (PDP). 

.  Both parties engaged in activities to manipulate the electorates in voting for them. Based on our findings during 

election observations, the amount of money used in buying a vote ranged from ₦1,000 to ₦3,000 as the amount varied 

from one polling unit to another depending on the strength of the political party, their prospect and tendency to win in 

a particular polling unit. Where a political party had higher influence and a high tendency of winning the polling unit, 

such political party spent less in buying votes in such an area but spent more on vote buying where they have a lesser 

influence. Our observation generally revealed that a minimum sum of two thousand naira was shared by PDP, while a 

minimum sum of One thousand Naira was   given to voters by APC to secure their votes.  In general, it was observed 

that the   Peoples’ Democratic Party bought votes the most at the just concluded election in Bayelsa State.  To this end, 

we assumed that 10% of the total valid vote cast for the PDP was bought at the minimum rate of ₦2,000 while 5% of 

the total valid votes cast for the APC were bought at the minimum rate of ₦1,000. Our assumption was based on the 

outcome of our election Observations by our monitors and also the analysis of the questionnaires administered to 180 

voters (representing 10% of the polling units in Bayelsa State) in some selected Polling units in Bayelsa   state in order 

to know the minimum amount of money given to a voter and the percentage number of voters induced during the 

voting process in each of the selected Polling units and there are 1,804 polling units in Bayelsa state.  
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                                                     Analysis on Vote Buying for APC 

 

 

 

 

 

 

Analysis on Vote buying for PDP 

  

Total Valid Votes 
for the APC

352,552

5% of the 
Valid Votes 

Cast

17,628

Minimun 
Amount of 
₦1,000 per 

Vote

17,628    

x 

₦1,000

=

₦17,628,000

Total Valid Votes 
for the PDP

143,172

10% of the 
Valid Votes 

Cast

14,317

Minimun 
Amount of 
₦2,000 per 

Vote

14,317

x

2,000

=

₦28,634,000
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Note: The estimated amount of vote buying stated here did not reflect the exact amount of voters’ 

inducement indulged by the two political parties but rather reflects the outcome of our findings at the 

minimum rate. 

 

0%
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votes
bought
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Total Valid Votes
Total number of votes

bought
Amount given to vote

Total money spent to buy
vote

PDP 143,172 14,317 2,000 28,634,000

APC 352,552 17,628 1,000 17,628,000

Comparism of the level of Vote Buying of the two 
Political Parties
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THE ISSUE OF PARTY AGENTS 

Bayelsa state has 1,804 polling units, and during the 2019 gubernatorial election in the state, it was observed that each of the 

major political parties i. e the APC and the PDP had a minimum of at least one party agent in all the polling units across the state. 

It was gathered that the All Progressives Congress gave a minimum of fifteen thousand naira (₦15,000) to each party agent to stay 

at a particular polling unit across the state. However, the price varied from on polling unit to the other. 

For the Peoples’ Democratic Party, a minimum of twenty thousand naira (₦20,000) was given to each party agent who was to 

represent the party at a particular polling unit across the state.  

Analysis for APC on Party agents 

Total amount given to Party 
Agents across the 1,804 
Polling Units

₦27,060,000

Number of Polling 
Units in Bayelsa State

1,804

Amount 
given to 

each  APC 
Party Agent

₦15,000
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Analysis for PDP on Party agents 

 

 

Total amount given to Party 
Agents across the 1,804 
Polling Units

₦36,080,000

Number of Polling 
Units in Bayelsa State

1,804

Amount 
given to each  

PDP Party 
Agent

₦20,000
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   COMPARING TOTAL EXPENDITURES ON CAMPAIGNS, VOTE BUYING AND PARTY AGENTS FOR APC 

 

 

COMPARING TOTAL EXPENDITURES ON CAMPAIGNS, VOTE BUYING AND PARTY AGENTS FOR PDP 

 

Campaign Expenses

₦301,933,610

Vote Buying

₦17,628,000

Party Agents

₦27,060,000

Campaign Expenses

₦338,202,130

Vote Buying

₦28,634,000

Party Agents

₦36,080,000
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AT A GLANCE 

 

 

                       VS 

 

 

OSUN 
2018

KOGI 
2019

BAYELSA 
2019
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APC OSUN STATE 2018 AND APC KOGI STATE 2019 GUBERNATORIAL ELECTIONS AT A GLANCE 

S/N Variables Osun 2018 (₦) Kogi 2019 (₦) 

 

Bayelsa 2019 (#) 

1 Rallies and Campaigns 107,160,000 598,790,900 290,446,160 

2 Billboards 47,281,000 22,050,000 2,270,000 

3 Posters and Hand Bills 2,250,000 6,486,200 643,310 

4 Vote Buying 306,244,000 81,244,000 17,628,000 

 

PDP OSUN STATE 2018 AND PDP KOGI STATE 2019 GUBERNATORIAL ELECTIONS AT A GLANCE 

S/N Variables Osun 2018 (₦) Kogi 2019 (₦) 

 

Bayelsa 2019 (#) 

1 Rallies and Campaigns 70,680,000 19,254,100 319,197,870 

2 Billboards 21,763,000 2,760,000 2,850,000 

3 Posters and Hand Bills 1,620,000 3,352,000 1,246,600 

4 Vote Buying 199,360,000 9,485,000 28,634,000 
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Total Estimated Amount= Total Estimated amount on Campaigns + Vote buying + Party agents 

 

 

OSUN APC 2018

• Total estimated 
Amount Spent

• ₦794,660,000

KOGI APC 2019

• Total estimated 
Amount Spent

• ₦854,152,100

BAYELSA  
APC2019

• Total estimated 
Amount Spent

• ₦346,621,610



 

86 

 

 

 

Total Estimated Amount= Total Estimated amount on Campaigns + Vote buying + Party agents 

 

 

OSUN PDP 2018

• Total estimated 
Amount Spent

• ₦522,898,000

KOGI PDP 2019

• Total estimated 
Amount Spent

• ₦50,242,000

BAYELSA PDP 
2019

• Total estimated 
Amount Spent

• ₦402,916,130
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AT A GLANCE 

 

                VS 

 

2015 PRESIDENTIAL 
ELECTION 

2019 PRESIDENTIAL 
ELECTION
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CAMPAIGN FINANCE EXPENDITURE FOR 2015 PRESIDENTIAL ELECTION 

Source: As revealed by 2015 Campaign Finance Monitoring of Centre for Social Justice, Abuja 

 

 

CAMPAIGN EXPENSES  PDP PRESIDENTIAL CANDIDATE:  

GOODLUCK JONATHAN 

APC PRESIDENTIAL CANDIDATE: 

MUHAMMADU BUHARI 

CAMPAIGNS AND RALLIES 1,280,374,870,00 671,062,200 

EXPENSES ON BILL BOARDS 473,160,000 190,380,000 

ELECTRONIC MEDIA CAMPAIGN   532,100,000 410,050,000 

ELECTRONIC MEDIA 

ADVERTISMENT 

3,988,822,125 1,064,706,850 

PRINT MEDIA CAMPAGIN  2,475,228,301 579,647,687 

TOTAL  ₦8,749,685,296 ₦2,915,846,737 
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CAMPAIGN FINANCE EXPENDITURE FOR 2019 PRESIDENTIAL ELECTION 

PARTY APC PRESIDENTIAL CANDIDATE: 

MUHAMMADU BUHARI 

PDP PRESIDENTIAL CANDIDATE:  

ATIKU ABUBAKAR 

CAMPAIGNS & RALLIES 2,907,198,143 1,153,219,810 

ELECTRONIC  MEDIA & ADVERT 46,687,708.8 52,754,086.4 

PRINT MEDIA, HAND BILLS & POSTER 48,887,222 106,512,435 

BILLBOARD & BANNER 342,990,500 201,803,000 

TV & RADIO ADVERT 37,061,280 89,795,400.00 

SHARING OF MONEY/GIFT 348,237,500 295,242,000 

VOTE BUYING 6,125,093,600 2,252,195,600 

MONEY TO PARTY AGENTS 1,799,655,000 1,199,770,000 

OTHERS 233,058,300 42,330,000 

TOTAL 11,888,869,254 5,393,622,331 

As revealed by 2019 Campaign Finance tracking of Presidential Election of JDPMC, Osogbo 
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 Additional Information: The Outcome of our findings revealed that the election in Bayelsa State was keenly contested by the two 

political parties as the margin between the amounts spent on different variables tracked was not much compared to the election in 

Kogi State. 

Estimated 
Amount 
Spent

₦2,915,846,737

APC

Presidential 
Election 2015

Estimated 
Amount Spent

₦11,888,869,254

APC 
Presidential 

Election 
2019

Estimated 
Amount Spent

₦8,749,685,296

PDP

Presidential 
Election 

2015

Estimated 
Amount Spent

₦5,393,622,331

PDP

Presidential 
Election 

2019
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PROJECT ACHIEVEMENTS 

1.  The project has successful trained 16 monitors, three media personnel and one state coordinator on how to monitor Campaign 

Finance of political parties. It was evident that their capacity has been built because of ways and manners at which they monitor 

political campaigns and rallies. 

 

 

 

 

 

 

 

 

 

 

 

 

16 trained 
Monitors

3 media 
Personnnel

One State 
Coordinator
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2. We have been able to successfully monitor twelve political activities for APC, twelve political activities for PDP, 

from which we drew out our findings about political financing in Nigeria 

 

3.  Because of high level of professionalism demonstrated by our trained Campaign Finance Monitors, we have been 

able to get the exact amount of most political party expenses such as cost of hanging billboards, cost of printing posters 

etc. This has added accuracy to our monitoring process.  

 

Twelve (12) 
Political 
Activities 
tracked

Number of Political activities 
tracked

Twelve (12) 
Political 
Activities 
tracked

Number of Political activities 
tracked



 

93 

4. The engagement of the media personnel has helped us in knowing the actual money spent on media advert by the 

political parties. They have also helped in gaining access to some privilege information about political rallies and 

campaigns.  

 

5. Three validation meetings which were held with the trained monitors really helped in data evaluation and interpretat

ion as well as experience sharing and development of more resilient strategies that measured up to emerging challenge

s especially as campaign activities were getting their peaks with the approach of election.  

                                                               

CHALLENGES 

During the implementation of this project, there were some challenges faced. Some are: 

1. Incessant changes in political rally schedules which made the monitoring process frustrating. 

2. Some of the rallies in most situations usually end up very late in the night and this has made our monitors not to 

monitor till the end. 

 

3. Crisis that occurred at Nembe LGA between APC and PDP where there were gunshots and loss of lives initially 

created panic in the heart of some monitors but this challenge was overcome by mobilizing monitors from other LGAs 

to always work together. 

 

4. Monitoring of actual money distributed to some party members and executives at some rallies were somehow 

difficult because of the discrete and secrecy such sharing of money entails. We only have very few of such sharing being 

done openly, or when recipients are slugging it out, querying the sharing formula.  
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RECOMMENDATIONS 

1. Electoral Reforms: We call for a determined review of the Legal Framework of the 2010 Electoral Act. Such 

legal reform should pay attention to the following: 

a. Candidates’ personal expenditure: Although the law places limits on what individuals can contribute to 

campaign finance of party and sets forth procedure for evaluating the expenditure of parties. This is not the case with 

the candidates. No limit is placed on the donations to candidates. It thus means individuals could indirectly donate 

huge sums to party campaign through the candidate and thus wield undue influence in the political process. Also, the 

law does not establish the means for verification of the expenditure of the candidate. This allows for parties to over 

spend through the candidates. 

b. Sanctions for over spending in the present framework lack the capacity of deterrence and are inadequate for 

satisfaction of justice in case of default by prescribing a fine. Effective sanction could include but not limited to banning 

from politics for a determined period as well as deregistration of political parties involved, sanctioning of principal party 

officers and candidate with more severe prison sentence without options of fine. 

c. Vote buying should be criminalized with severe prison sentence with no option of fine. 

All hands must be on deck to ensure the emergence of a more effective legal framework and enforcement mechanism 

at least two years before the 2023 general election  

2. Capacity Assessment of INEC: A special Commission of Inquiry should be set up to thoroughly evaluate INEC’s 

capacity to enforce campaign finance regulations. The performance of INEC in this regard points either lack of required 

manpower or independence or both to duly perform oversight on campaign finance.  
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For instance, monstrous scandals trailed the campaign finance of the 2015 General Elections. A study undertaken by 

USAID and UKAID on the Campaign Finance of the 2015 presidential election reported that the then ruling party PDP 

spent eight billion, seven hundred and forty-nine million, six hundred and eighty-five thousand, two hundred and 

ninety-two naira (8,749, 685,296.00) while the then main opposition party APC spent two billion, nine hundred and 

fifteen thousand, seven hundred and thirty-seven naira (2,915,737.00) on media campaign alone.  

 

This is notwithstanding allegation against serving state officials alleged to have diverted the 2.1 billion US dollars of 

public fund to mobilize support for the then ruling party. Again, a then serving minister is alleged to have taken over 21 

billion naira from public fund to mobilize support of selected security chiefs, INEC officials, media personalities and 

outfits, traditional, opinion and religious leaders and INEC officials for the ruling party during that election. In spite of 

such monstrous scandals, INEC till date has not published any report of its assessment of the financial reports of the 

political parties that participated in the election as required by the law.  

 

No single political party submitted its report to INEC within the stipulated six months after election and INEC is not 

known to have taken any legal action in line with the provision of the law. Neither has INEC ever made public between 

the last general election in 2015 and the 2019 general election the annual financial reports of political parties as 

required by the provisions of the Electoral Act. It the same situation with the 2018 Osun Gubernatorial election 

monitored by JDPMC in collaboration with IFES in which APC was found to have spent ₦794,660,000 and the 2019 

Presidential Election which had taken place over ten months ago in which APC was found to have spent 

₦11,888,869,254, PDP was found to have spent ₦5,393,622,331 
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3. Establishment of Active and Effective Inter-Agency Mechanism for the Tracking of Campaign Finance: 

problems related to campaign finance are multi-dimensional and require active inter-agency efforts to combat it. We 

thus call on the Inter-Agency Committee set up by INEC to manifest political will and develop drastic improvement in 

the enforcement of the campaign finance laws established by the provisions of the 1999 constitution and the 2010 

Electoral Act with the view to checking the excessive use of money in politics. 

 

4. Significant Improvement in the Engagement of Media/ CSOs with Campaign Finance Monitoring: INEC 

appears to face the challenge of shortage of sufficiently qualitative and quantitative human resources required to 

embark on tracking of campaign finance without a complementary effort of the media and the CSOs especially at the 

threshold of elections given its wide range of responsibilities in the electoral processes. It is not capable of single-

handedly monitoring how all political parties across LGAs, states and at the national level raise and spend campaign 

finance. INEC currently lack such required pool of manpower.   

 

Furthermore, INEC being a state agency suffers from political pressure that may undermine its capacity to effectively 

monitor campaign finances without support from non-governmental organized efforts. The ruling party always 

undermines its capacity in this regard. INEC also requires the sharing of findings of credible nongovernmental sources 

to measure its own findings and improve on its functions. 

 

5. Capacity Building for CSOs: The government, international communities and international NGOs should 

support grassroots CSOs in building their capacity in carrying out effective campaign monitoring at all levels of our 

politics. 
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6. International Community Intervention: International community should evolve sanctions that could enable 

many states develop the political will to regulate campaign finance as it did with military dictatorship. 

 

7. Improvement in the National Cash Policy: Improvement of banking security with the introduction of BVN and 

TSA has mitigated reckless movement of fund from one bank account to another. Most questionable transactions 

especially during the period of elections are done with raw cash. We recommend a serious review of cash movement 

policy to ensure that internal movement of cash by non-financial institution are monitored and that effective 

surveillance is set on the activities of financial institutions at all times  

 

8. Public Reorientation: Given the poor level of awareness on campaign finance laws by the public, we call on 

INEC and the National Orientation agency to pursue a robust public awareness creation on campaign finance laws and 

their importance in the democratic process. This is possible through effective partnership with CSOs and the Media. 

Conclusively, we re-affirm our commitment to pursue the progressive transformation and development of our nation 

through the promotion of democracy and Good Governance, Social Justice, Peace Building and respect for Human 

Rights. We retain our identity as Faith based Non-Governmental Organization that is non-partisan, solely dedicated to 

the defense of democracy and nation building consistent with the social teachings of the Catholic Church. 

9. Electronic Voting: We call on the government to seriously consider the continuous call for electronic voting as a 

means to curb the vulnerability of election to the manipulation of money which has been characteristic of various 

elections monitored. 
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ANNEXES 

i. Statements of Sections 225-226 of the 1999 Constitution 

 

Section  Provision/ Regulation 

 

Section 225(1)  Political parties publish their statement of Assets & liabilities 

Section 225(2)  Parties submit details of their annual statement & funding 

Section 225(3)  Prohibiting parties from holding foreign assets 

Section 225(4)  INEC assuming control of such assets within 21 days 

Section 225(5)  INEC to monitor financial transaction of parties 

Section 225(6)  INEC mandated to delegate auditors to inspect party expenses  

Section 226(1)  INEC prepare/ submit parties’ balance sheets to N. Assembly 

Section 226(2)  obligation of investigation into party expenses by INEC 

Section 226(3)                Unrestricted accessibility of delegated INEC official to parties’ account documents 

 

 

ii. Statements of the Sections 88-93 of the 2010 Electoral Act 

 

Section/Subsections Provision/ Regulation 

 

Section 88(1,2) parties holding funds outside Nigeria commit an offence & punishable with fine not less than 

N500,000.00. 
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Section 89(1-4) Each political party is obliged to submit to INEC an annual statement of assets and liability from 

Jan 1 – December 31, it must as well grant INEC access to financial records. INEC is to publish 

reports on 3 national dailies. 

 

Section 90(1) INEC has power to limit contribution to candidate/ party funding. 

 

Section 91 (1,2) Election expenses for presidential election candidates should be limited to one billion Naira. 

 

Section 92(1-7) Election expenses is notified by INEC: the expenses shall be determined by the Commission; 

audited expenses shall be submitted by to INEC clearly showing amount spent by party; parties 

should publish their expenses in two national dailies; any party who spends beyond limits would 

be sanctioned; audited expenses of political parties shall be made available to the public by 

INEC for scrutiny. 

 

Section 93(1,2,3,4&10) No party shall receive anonymous contribution, no political party shall accept contribution 

exceeding N1000,000 contravention is liable to fine of 1,000,00 or 12 months in prison. Every 

political party shall reveal its campaign expenditure of all sponsored candidates within 6 months 

after election signed by party auditor and counter-signed by party Chairman. 

 

Source: Adapted from Compilation made in IFES Training Manual for CFM 
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ACTIVITY: CAMPAIGN FINANCE MONITORS TRAINING TOWARDS 2019  BAYELSA STATE ELECTION 

STATE:  BAYELSA   

TRAINING 

LOCATION: Gold Crown Hotels Resort and Suites, Oweri, Imo State         

DURATION 

FROM: 26th September, 2019  TO: 28th September, 2019       

NUMBER OF PARTICIPANTS: 

20 

TOTAL NUMBER OF 

QUESTIONS 220   

NUMBER Oss F 

QUESTIONS PER 

RESPONDENT: 

    

11         

RESPONDENT 

NUMBER/ ID 

PRE-TEST 

SCORES 

%PRE -

TEST 

SCORES 

POST -

TEST 

SCORES 

% POST 

TEST 

SCORES 

%INCREASE IN 

KNOWLEDGE 

PER 

RESPONDENT 

NO OF 

PARTICIPANTS 

WITH 

KNOWLEDGE 

INCREASE 

REMARKS 

1 4 36 10 91 55 1 Increase in knowledge 

2 7 64 8 73 9 1 Increase in knowledge 

3 6 55 10 91 36 1 Increase in knowledge 

4 9 82 9 82 0 0 No knowledge gained 

5 6 55 9 82 27 1 Increase in knowledge 

6 3 27 7 64 36 1 Increase in knowledge 
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7 5 45 8 73 27 1 Increase in knowledge 

8 5 45 8 73 27 1 Increase in knowledge 

9 6 55 8 73 18 1 Increase in knowledge 

10 5 45 9 82 36 1 Increase in knowledge 

11 7 64 9 82 18 1 Increase in knowledge 

12 10 91 6 55 -36 0 No knowledge gained 

13 5 45 10 91 45 1 Increase in knowledge 

14 5 45 8 73 27 1 Increase in knowledge 

15 5 45 9 82 36 1 Increase in knowledge 

16 5 45 10 91 45 1 Increase in knowledge 

17 6 55 10 91 36 1 Increase in knowledge 

18 4 36 9 82 45 1 Increase in knowledge 

19 5 45 9 82 36 1 Increase in knowledge 

20 4 36 9 82 45 1 Increase in knowledge 

TOTAL 112 1018 175 1591 573 13   

  51% 51% 

80% 80% 29% 90% 

18 participants showed 

increase in knowledge 
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Links to On-line Publications 

1. https://www.google.com/url?q=https://www.latestnigeriannews.com/news/8151670/elections-cso-urges-fg-to-track-income-

expenditure-of-

parties.html&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjABegQICBAB&usg=AOvVaw03bAQvF8rRKBrfGbY1SFDx  

 

2. https://www.google.com/url?q=https://noovell.com/similar/39200752/&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjADeg

QIBRAB&usg=AOvVaw1aM2_wclovJbNNbZXrPFoD  

 

 

3.  https://www.google.com/url?q=https://www.vanguardngr.com/2020/01/elections-cso-urges-fg-to-track-income-expenditure-of-

parties/&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjAAegQICRAB&usg=AOvVaw2FFIUCat_JJ-BRXrYwPW0e  

 

4. https://youtu.be/7KNYOfZTQ0o 

 

5. https://youtu.be/PSqmFXh6Mkw  

 

6. https://www.google.com/url?q=https://headlines.ng/elections-cso-urges-fg-to-track-income-expenditure-of 

 

 

 

 

https://www.google.com/url?q=https://www.latestnigeriannews.com/news/8151670/elections-cso-urges-fg-to-track-income-expenditure-of-parties.html&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjABegQICBAB&usg=AOvVaw03bAQvF8rRKBrfGbY1SFDx
https://www.google.com/url?q=https://www.latestnigeriannews.com/news/8151670/elections-cso-urges-fg-to-track-income-expenditure-of-parties.html&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjABegQICBAB&usg=AOvVaw03bAQvF8rRKBrfGbY1SFDx
https://www.google.com/url?q=https://www.latestnigeriannews.com/news/8151670/elections-cso-urges-fg-to-track-income-expenditure-of-parties.html&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjABegQICBAB&usg=AOvVaw03bAQvF8rRKBrfGbY1SFDx
https://www.google.com/url?q=https://noovell.com/similar/39200752/&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjADegQIBRAB&usg=AOvVaw1aM2_wclovJbNNbZXrPFoD
https://www.google.com/url?q=https://noovell.com/similar/39200752/&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjADegQIBRAB&usg=AOvVaw1aM2_wclovJbNNbZXrPFoD
https://www.google.com/url?q=https://www.vanguardngr.com/2020/01/elections-cso-urges-fg-to-track-income-expenditure-of-parties/&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjAAegQICRAB&usg=AOvVaw2FFIUCat_JJ-BRXrYwPW0e
https://www.google.com/url?q=https://www.vanguardngr.com/2020/01/elections-cso-urges-fg-to-track-income-expenditure-of-parties/&sa=U&ved=2ahUKEwj55Orr1qrnAhU0VBUIHeFNCWkQFjAAegQICRAB&usg=AOvVaw2FFIUCat_JJ-BRXrYwPW0e
https://youtu.be/7KNYOfZTQ0o
https://youtu.be/PSqmFXh6Mkw
https://www.google.com/url?q=https://headlines.ng/elections-cso-urges-fg-to-track-income-expenditure-of
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LIST OF MONITORS FROM BAYELSA STATE 

 

                                                                  

 

 

 

 

 

 

 

 

 

 

 

S/N NAMES LGA GENDER  

1 BUDONUEFA JOAN BALLARD  YENEGOA FEMALE 

2 THERESA O. BRISIBE SAGBAMA FEMALE 

3 ALA B. CORNELIUS SOUTHERN IJAW MALE 

4 FUFEYIN PAMNOUS  SAGBAMA MALE 

5 PETER E. EDONYABO KOLOKUMA/OPUKUMA MALE 

6 AKPENS AUSTINE T EKEREMOR MALE 

7 KENNETH PAUL NEMBE MALE 

8 NEKETIEN CYNTHIA KOLOKUMA/OPOKUMA FEMALE 

9 FRED FABOR MEDIA MALE 

10 NENGI WILSON BRASS MALE 

11 WERIWOYENGIPRE ASINGBI OGBIA FEMALE 

12 CHRISTOPHER DENEDO OGBIA MALE 

13 ZIGE DOUYE VICTOR YENEGOA MALE 

14 ADIMA MATHEW BRASS  MALE 

15 OVIAWE KENNETH  MEDIA MALE 

16 OWELENZE YEIPEIGHAL EKEREMOR MALE 

17 ALEXANDER OKEFE BRASS MALE 

18 ENIKE  VINCENT  MEDIA MALE 

19 AIDELOJE VICTORIA  OGBIA  FEMALE 

20 AKPENS ANSLEM SOUTHERN IJAW MALE 
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PROJECT TEAM OF JDPMC, OSOGBO 

S/N NAMES DESIGNATION  PHONE NUMBER GENDER  

1 REV. FR. PETER AKINKUNMI PROGRAM COORDINATOR 08035135062 MALE 

2 MR OJEWUMI FESTUS PROGRAM OFFICER 1 08065380874 MALE 

3 MR AKINYOSOTU RICHARD PROGRAM OFFICER 2 08066083438 MALE 

4 MR OSUNKOLATI PATRICK  PROJECT ACCOUNTANT 08035798118 MALE 

5 MR OLAYODE JOHN JIDE M & E OFFICER 08063882734 MALE 

 

  

 


